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Ordinance for MBA (e-Commerce) Programme

Change in Statutes/Ordinances/Rules/
Regulations Syllabus and Books may, from
time to time, be made by amendment or

Master of Business Administration (e-Commerce) is 4 unique and innovalive pro-
fessional programme, conceived, designed by and offered at Center for Entrepre-
nenrship and Small Business Managemen! at Maharshi Dayanand Saraswati Uni-
versity Campus Ajmer.

The programme of study aims at preparing graduates for exploiting unprecedented

NCss,

. . = opportunities, being thrown up by phenomenal growth in businesses built on
remakmg, and a Caﬂdldatﬁ Sha“’ except In 50 e-commerce modet, by (aking up self employment, preferably, or finding suitable
: . ines otherwise placements in e-commerce industry and web based organisations.
fﬂ[' as the UﬂlVeI'Slty deterl‘nlne .Ot The objectives of (his programme of study are threefold- |
GOmply Wlth any change that apphes 10O years i Enable young entreprencurs/ managers develop a business sense
i h h - | l { d " th t f h i, Lcarn principles and practices of management with special focus on the ¢-
€ has not completed at the time of change. commerce needs
: .. . 2l Equip and enable learners 1o have a-solid grounding in both managcrial and
The dEClSlOﬂ taken by the ACﬂdem]C technical aspects of e-Commerce 1o be able 1o siart a new business venture
C _l h ll IJC r al or to work lor e-Commerce business houses or associated areas of the busi-
ouncii sha INal.
N =

J Accordingly, 1o prepare candidates to be eureer ready, the programme has a larpe
T ) ) compenenl ol working in indusiry under the carelul guidance ol’ mentors.
—e m e — I Eligibility
. “Since the course compriscs a mix of managenal and echnical skills, only studenis
. , T / capable af coping with diverse courses will do well in this course
1. A9 R ML A1 49 : Fmjor 1 gfifqas
. ' . . . e 2. Candidates secking admission 1o the MBA (e-Commerce) programme shall
QT{W]%Qﬁ/ﬁ'qTﬂ' / ﬁﬁ'l_qﬁ / tﬂTﬂﬁ:ﬁ d W ﬁ be required to possess a bachelors degree in engineering. commerce, mane
I e dgemenl. computer application, sciency with mathemalics or ars with malh-
EERE ICT kS| HF4q] %‘, Jen ferdt ot gRadq 51 ematics of with computers, with minimum 48% marks in aggrepate of this
Unisersity or equisalent therelo {43% (or SC/ST/ORC). Admission to the

214 q':i HIAAT 3'1” a-sra ﬁﬁﬂ?ﬁﬁﬂm e[ H=I] programume shuli be threugh an admission process of 100 poinls,

b. Adnussion Process: A weightage of 20 points is given far pereentage in

12th examiination. 50 points shall- be given 1o percentage in Graduation and
YR I7eh! T2 T G BE A I P lop

30 paints are for Personal Interview and Group Discusston, Meril for admis-

. , * proe shall be delenm@.. by the Center. If the number of
Jel o U T ! 9u 7 R € | feremruRwg g sion t the programme s :

applicants is less, admission may be offered on merit based on marks ab-

. r - . r
. lained s qualifying exams.
%ﬁ‘ﬁ l:[uiq aql:?lq E'JI I 2 IProgramme

Master ol Business Administration (e-Commerce) is a prefessional programme (o
be oflered at Center for Intreprencurship and Small Business Mauanagement
and is a 2-year MBA programme, Fach YCar consists of two semuesters. There

© MAHARSHI DAYANAND SARASWATI UNIVYERSITY, AIMER shail be four semesters of taught /self tearning programmes. Total credits [or

; s s IME the programimes are equivalent 10 26 papers. Each paper will be of 30-40
Published and'Printed by ALKA PUBLICATIONS’A R hours instruetion and equal hours of sclf study. There shall be an examina-
® 0145-2426301 tion al the end of cach semester as determined by the universin.

for Maharshi Dﬂyﬂnmd Saraswati UHiUEI‘Sit}'. A_imer A Scheme of examination. v aluation and progression:
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Everv prescribed paper, except those requiring praclical cxams, shall carry a
wotal of 100 marks. There shall be 50 marks [or lerm end exominatioll and 30
marks [or intermal cxaminations until and unless indicated otherwise. Courses
requiring practical-exams shall carry additional 50 marks and their tolal masi-
mum marks shall be 150.

A student has to appear in external, practical and internal examination and

“shall have to secure minimum 40% marks in external, practicals and nternal

examination scparalely 10 pass.

Internal examination shall consist of continuous evaluation. Each paper shall
be cvaluated on the basis of internal assessment by the concerned teacher
administering 3 fecdback tests normally alter 10-12 hours of teaching, Feed-
back lest may be a writlen exam. laboratory praclicals, quiz, presentation
and class parlicipation, exercise, essay, persanal interview, simulation elc.
Each feedback Lest shall be of 25 marks. Two Desl scores shall be added 1o
obtain the tolal of intemnal scores.

Practical examination will be conducted internally, by the center,

There shall be a scmesler-end exiernal examination of 50 marks. A student
shall generally be required to answer any five questions out af the scven
qucstions asked. An examiner may choose to give a case study worth 2U

marks analysed. In that case the student shall answer any three questions

out of five queslions asked in addition to the case sludy.

Courses ¢C 401, eC 402, and ¢C 403 shall be evalvated as per scheme given
in syllabus. -

Examination:

Examination Result: To pass a semesler a student has ta score minimum 40%
‘marks in cach course and also minimum 50% marks in ageregate.

Division: Division of marks shall be awarded on the basis of aggregate marks
obtained in ail the papers prescribed for all the Four (04) semester examing-
tions as follows:

First Divisian 60% and above

Second [ivision 50% and above but below 60%

Due Papers: To pass each semesler student will be Allowed (o Keep Term
(ATKT) in three (03) papers in one (01) semester and maximum six (06) pa-
pers during one year {1wo semesters). Candidate should obtiin 50% marks
in agpregate of the remaining papers (other than ATKT). A studcnl cun hold
at most 40% ATKTs a1 any point of time. A student has 1o clear all the papers
of Semester 1 10 be cligible for appearing in scmesler I of Pan 11, wherever a
student appears at an ATKT examination shefhe will do so according to the
syllabus at that time and [ulfill the requirements of the course in [oree st Lha
lime.

Attendance

As per prevalent Universily rules

There will be reservation for SC/ST/ OBC candidates as per rules ol Muaharshi
Davanand Saraswati University. Aimer.

There shall be upto 10 super ordinste scats lor husiness fmilies” candidites.

Q.

eC 101
cC 102

< (03

e 104

cC 105

¢ 106
o107

cC 108

e 201

e 202

el 203

o 24

o' 305

el 206

ol 207

e 208
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There shall be a 5% point relaxation in minimum admission eligibility [or busi-

ness lamilics' candidates (43% for General candidates and 38% for SC/ST/
OBC candidales).

There will be one super numeral seat lor ward of Maharshi Dayanand
Saraswali Universily employees/ (cuchers. The admission would be based
on meril in specified admission test and interview and GD.

Course Structure

Semester 1 Total

Intenat  External Prdclical
Fundamentals of Management 50 50 100

Managerial Economies and

Quantitative Techiniques 30 50 100
Accounting for Managers and

Management Control Systems 0 50 100
Infarmation Systems and Office

Automation 50 50 |00
Introduction to e-Commerce , IT

Tools and Protocols 50 50 100
Web Designing 50 50 150
Operating System and Object

Oricnted Programming 50 50 150
Relational Dawa Base Management

Systems 50 50 50 150
Total 950
Semester 2

Business Statistics and Research

Methodology 30 50 100
Consumer Behaviour

and Markcting Research 50 50 100
Management of Service

operations and Service Quality 30 50 100
Marketing Managemenl and e-

CRM 5 50 100
c-Marketing, c-Tailingand ERP 50 S0 100
Advanced Application

Programming 1 with Fayment

Gateways Integralion 50 150
Application Programiming using
JAVA Netbeans 50 150

Imeractive Svstem Design and
Gul 50 50 50 150
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Total

Semester 3

eC301  Supply Chain Management,

Logistics and Warehousing
eC302 Business Policy and Strategic
Management
eC303 Entreprencurship and Innovation
eC304 e-Commerce Laws and Ethics
eC305 Information Security
eC306 Mobile Commerce (m-Commerce)
eC307 Data Mining and Data
Warehousing
eC308. Advanced Application
Programming I1
Total

Semester 4 Workshop Participation And Industry Experience

eC 401

eC402 Workshop On Change Management

OR
Workshop On Business Analytics

eC403 Industry Intemship
Total
Grand total

B ¥ B8B83 3

B 8 B85888 ¥

50

950

100

100

100
100
100
150
150

150
950

100

100

450
550

v,

vi.

Vi

Y[
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Master of Business Administration — electronic-Commerce

(MBA-cC) Examination
(Semester Examination Scheme)

Regulation 22C

There shall be 26 Papers (08 papers in Semester [ and 08 papers in Semester
L[ of Part [, 08 papers in Semester I[1 and 02 papers in Semester 1V of Part 11).
Prescribed courses ¢C 101, 102, 103, 104, 201, 202. 203, 204, 205, 301, 302, 303.
304, 305 and 401 or 402 shall carry a total of 100 marks. Prescribed papers
cC106, 107, 108, 206, 207, 208, 306, 307 and 308 having practical cxams shall
carry 2 (olal of 150 marks. Industry lnternship @C 403 shall carry a total of
650 marks. There shall be 50 marks for term end examination [or all papers
and 50 marks for internal ¢examination until and unless indicated otherwise.
Papers ¢C106, 107, 108, 206, 207. 208, 306, 307 and 308 shall carry addilional
50 marks [or practical cxaminalions

A sludenl has Lo appear 1n external. internal and practical examinations (wher-
gver prescribed) and shall have 1o secure minimum 0% marks in external,
practlical and internal ¢ximinations scparalely Lo pass.

Imernal examination shall consist of conlinuous evaluation. Each paper shall
be evaluated on the basis ol internal assessment by the concerned Leacher
administering 3 leedback tests normally aller £0-12 hours of (eaching. Feed-
back lest may be o written exam, practical, quiz, preseniation and/or class
parlicipation, cxercise, cssay. personal interview, simulation cte. Lach lead-
back test shall be of 25 marks. Twe best scores shall be added to oblain the
tal of iuternal scores,

There shall be a semester-end external examination of 50 marks and wherever
prescribed. a practical examination of 50 marks. A sludeal shall generally he
required Lo answer any live questions oul of the seven questions asked. An
examiner may choosc (o pive a case study worth 20 marks analysed. In that
case he student shall answer any three questions oul of five queslions asked
i addition o the case study,

Courses ¢C 401, ¢C 402, ¢C 403 shall be evaluated as per scheme given in
sy|labus,

The medium of instruction will exelusively be in Enplish and siudent has ta
answer all the question papers in the prescribed course in English only in
hoth internal and external examinations,

Al the end of Third Semester the candidate is required 10 participale m Work-
shops o Change Management or Business Analytics. The evalualion ol
learning will carny 100 murks, This shall be done through written lest ol 30
narks and viva voee of 50 marks. .o

During the 1V Semester the stadent 15 r-.qm,r;d o underea hndustirial [ntern-
ship and carn hands-on experience i i rLLt.x.l|1t tdusim. business house



8/ M.D.S.U. Syallabus/ MBA (e-Commerce)
for 03 (three) calendar months, The student shall execute a project in consul-
talion with the Industry supervisor and submit a repott at the end of the
internship. The evaluation will be as detailed in (he syllabus and carries 6350
marks.

T The number ol courses and the maximum marks (or cach course (internal and
external and practical separately} shall be shown in the syllabus for the sub-
jeetl concerped. [n order to pass a semester a student shall have o score
minimum 4¢ % marks in each course in both exiernal and internal examina-
tions and also minimum 50% marks in aggrepale in rTemamiug papers except
ATKT {Allowed To Keep Terms) papers.

E To pass each semester a student will be Allowed Te Keep Term {ATKT} in
{hree (03) papers in onc (01) semester and maxamum six {06) popers during
one year (two semesters). Candidate should ablain minimum 30% marks n
aggregale of (he remaining papers (other than ATKT). A student can hold al

most 40% ATKTs at any point ol time, A student has lo clear all the papers of

Semester § to be cligible for appearing in IV semester / [1 year. Wherever 2
student appears al an ATKT examination sheshe will do so according 1o the
syllabussin force at (hat time and (ulfil} the requirements ol the course in
force al that time,

i. A studenl shall be required to successfully compicle the programme within
a continuous span of six vear from the date ol admission. During this period

if there is any ATKT in any courses. the same has Lo pass wilh a maximum ol

next thiree chances within a span of six year [rom the date of adimission.

il A student shall be clieible for the award of MDBA { ¢ Couun) degree only il

hef she fulfills the following conditions: .

(a) Passcs atl the four semesters/ Two years as lnid down in the syllabus as well as
all the viva-voce examination,

(b} Fulfills all other requirements prescribed by the competent adthority {rom time
lo time For sutisfactery completion of each course of study in cach of the
two yCars.

(¢) Division of marks shali be awarded on the basis ol apgregaie marks obrained in

LY

all the papers prescribed for all the four semesters! [Wo year tAnminglions as

follows: .
Passed with | Division Agpregate marks taken logether of the Part | and Pan
11 of MBA {¢ Comm} exanvinations should be 60% and above.
rassed with 11 Division Aggregate marks taken together ol the Part [ and Pan

1 of MBA (¢ Comm) examinalions shauld be 50% or mare bul less than 60 %o

SEMESTERI

¢C 10! Fundamentals of Management

Jnit 1 Basic concepls ol Management: Minagerial rotes and shills: averview ol

- functions of management: Plasning. oreanising. stalling, dirceting, cantrol-
ling: Leadershp.

M.D.S.U. Syallabus / MBA (e-Commierce)/ ©

Unit 2 Introduction o orpanizational behaviour: Personality and Alitude: Pergep-
tion: Molivation; Group dynamics and leam building; Communication: kno-
tional Intelligence: organizational design and structure.

Unit 3 Concept of decision making: Managerial decision meking: Individual and
Group: Techniques ol Decision making: Decision tree: Errors in degision
making: Quantilative decision making: Inlermation and decision muking’
Decisiun supporl system, decision experl system.

Suguested Readings

1 Koontz ~OQ" Donnel). Management. 8th Ed. Internstional student andd
Wweihrich Edition. Kogakusha. Tokyo.

2 VSP Rao. and V Hari Krishna. Manngement, Excel Books, New Delhi.

3 Robbins.S. Orpanizational Behaviour. Pearson Education, New Delhi.

¢C 102 Managerial Economics and Quantitative Techniques

Unit § Micro Fconomics: Introduclion, concept of demand and  supply. elusticin
| of demand and supply, demand forccasting. basic problems ol an ¢conoms,
Unit 2 Macro Fcouomics: intreduction. Macrocconomic policics: Manetary. Fiscul

and new cconomic policy. Basic concepts oft Natienal Income. Balance of

payments, Trade cycle. Inflation: Lypes, measures. ¢[Tects, liconomic orowih
and developmenlt,

Unit 3 Overview of Operations Rescarch: Transporialion problems: Decision Theors
- Elementary Queuing Theory: Simulation: Networking techniques- PERT &
CPM, crashing

Suggested Readings

| Ahuja H. L. Micro Economics, Himalaya Publishing House, New Delht

2 Siddiqui S A and Siddigqui A S. Managerial Economics and Financial Man-
agement., New Age International Publishers. New Delhi

3 Kapoor. V.K (1999). Operatiens Rescarch. Sultan Chand and Sons. New Delln

4 Sharma. §.K.<2001}. Fundamentals ol Operations Research. Macmillan 1adi
L.td.. New Delhi.

eC 103 Accuunﬁng for Managers and Management Control
Systems

Unit | Introduction e accounting, concepls & conventions of accounting, Ac-
counting Equation, Recording of Business Transactions; Bricl outline ot Jour-
nulizing. Pesting & Trial Balance,

Unit 2 Trading. Profit & Loss Accounting, Balance Sheet. Adjustment Enlrics, Slan-
dard Costing & Variance Analysis

Unil 3 Management Conwrol: Concept, Nalure, Purposc and 1mportunce. Manage-
ment Control Process. Overvicw of Management Coniro! Techniques: Con-
cept of Responsibility Centers. Revenue Center. Prolit Center and [nvest-
mem Center. Management Reporiing Syslem.

Suggested Readings

I Maheshwart. S, N.. An Introduction 1o Aceountaney, Sultan Chand & Son-,
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2 {l]r:wal T. 8., Double Eny
Lion, New Delhi.
3 Arora M N, Cost Acco
~ Pvt'Lid., New Delhj

Anthony, R N and Govindrajan V. Mana
Tardporevala, Chicago, Irwin, 1995

S Ghosh, P K and G i
s epta, G S. Cost Analysis and Control, New Delhi,

gement Centrol Systems. Sthed.

Vision

Unit 2 Word processin
g (.MS WORD), &
o ]t'rﬂ’-’-furk system, MS A:cr.:)ss et SIEEH ( MS'EXCELJ- S¥Yslém con-
processing
Stgpested Readings

! Lauden & Lauden, MIS
Jawedekar, MIS
Munnesh Kumar, BIS

C2B, B2G, G2B, G2C), Paymen| S}‘sjlem- ! o model (2B, B2C. Cac.

¥

card, smar card E-mone ]
2 ¥, Electronic 1y .
change (EDI), ED] Dacument, Advantag

_ _ Ine payment system- prepaid e
it : : prepaid e-pa -
C, post=paid e-payment system, SET protocol, Ill‘igimFII mkcnph}.?;::;n;;:é-

ironic Payment sysiem, F-cash E- .
payment system. + Ercheque payment, credit and legal risk of e-

Securily syste :
Y system ofl E-r:ummu;ce- E-Commerce Security requiremeny Measure

[0 ensure i : -
o tr;nit;i:{'uy. Security prelocol in Internet-SSL, HTTPS Secure elee
'O componcent- Dipital wal] : ’ i
Payment - £llal wallet software, Merchant softw
yment Gateway server soflware, certificate Authorily sofware issucsr;,

solution, Sceurit and T ;
e Y hircats -Encryplion —Cryptography and authenticg-

Unit 3 E-commerce technaolo
M

ies :
odel, TCP/IP, TCP. UE Internet & www: Internet Protocols — O]

D, 1P, DNS,FTP SLIP, PPP: Mullimedia lechnology

Iy Book Kecping System, Tata McGraw Hill Publica-
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ISDN, ATM, Cell relay, desktop Video Conferencing; [nformation Publishing
Technology - HTML, URL, HTTP, HTML FORM, HTTPD, CGl SERVICES,
Web Scrver and client; Advance Technologics — Mobile Agents, WAP, XML,

web 2.0,
Suggested Readings
1. . leflrey , Introduction to E-commerce Tata-McGraw-Hill

2. Brahm , E-Business and Commerce —Strategic Thinking and Practice biztantra.
3. Ramesh Bangia ,Web Technology:
4 HTML-The complete Reference.

eC 106 Web Designing

Unit 1 Website concepts, type of websile- static vs dynamic, Domain name sys-
tem, hosting, web server. Photo editing: Selections Tools and Technique,
Cropping, Patching, Working with layers, navigator, and history, Color Se-
lection, Gradient Creation, Color Picker, Handling text, Image formats, Color
Model, Eraser, Canvas Size, Rotation, Image optimization for web, import/
export, use of scanner, Feather, Dodge, Burn, Masking, crecating animated
and transparcnt imopes.

Unit 2 HTML: Build HTML documents from sceratch, using a variety of Web brows-
crs, frames and tables, using hypenext, navigation bars, background, itics,
embed images and sound, intreduction 1o HTML, Type of websites, CM5,
Blog, RSS, Google Drive, Microsoft SharePoint, HTML and CSS code vali-
dation, Site marketing, Google Analytics, Backup and site archive

Unit 3 CSS: Crealing style shects: Use of CSS§, Types, Selectors, Properties, Units,
Pscudo classes, Liquid and Fixed laycut, background, border, colour, lext,
[on1, animation, Yahoo-Pure-CSS. JavaScript: Types, reserved words, identi-
fiers. events, primitive dala (ypes, escap¢ seguence, data typc conversion
funclions and methods, operators, conlrol slructures, exception handling,
Repgular Expression, use in validation, Introduction to JQuery, show/hide
lexl on click, showing calendar in text box, Workshop: Pholography with
basic concepls

Suggested Readings

| Robert Shufllebotham ,Photoshop CS3, Tata McGraw Hill Education Private
Limited, ISBN-10:0071333584. [SBN-13:978-0071333580
2 Thomas A, Powell , HTML & CS88: The Complete Reference (Enghsh) 5ih
Edition, Tata M¢Graw Hill Educalion Private Limited.
3 Himl 5§ In Simple Steps, Kogenl Leaming Solutiens Inc.. 9789350040867
4 HTML and CSS: Design and Build Websites, By. Jon Duckett, John Wiley &
3ons.
3 JavaScript: The Good Parts (English) 1st Edition, Shroff - Q'reilly, 1SBN-
10:8184045220,1SBN-13:9788184045222
6 Betler Photography magazine. |
50 Ways lo Make Google Love Your Website (English), Liam McGee Steve

o |
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Johnston, ISBN-13:978190521 1258, [SBN-10: 1905211252.
8 - Google Analytics, Spruﬁ'; First edition, ISBN-10: 9350230925.

leC 107 Operating"'Systhm and Object Oriented Programming

Unit 1 Linux introduction and file sysiem - Basic Features, Different flavors of Linux.
Advantages, Installing requirement, Basic Architecture of Unix/LinuX sys-
tem, Kernel, Shell. Linux File system-Boot block, super block, Inode table,
data blocks, How Linux access files, slorage files, Linux standard directo-
res. Commands for files and directories CD, LS, CP, MD, RM, MKDIR,
RMDIR, PWD, file, more, less, creating and viewing files using eat, file com-
parisons — cmp & comm, View files, disk related commands, checking disk
frec spaces. Partitioning the Hard drive for Linux, Installing the Linux sys-
tem, System startup and shut-down pracess.

Unit 2 C++ Language: Introduction 10 Object Oriented Programming, Object Ori-

ented Programming approach, Advantages of Object Oriented Programming; -

Tokens, Data Types and size, Operators, Variables and naming rules, lnput
& OQutput statements, Control Statcmcnts-Eranching—lleratinn-]umping.

Unit 3 Array-single dimensidna) & multi dimensional; String and string functiciis;
User Defined Functions, Function Overloading; Class & Structure, Static
Members, Friend Function; Constructor, Cepy Canstrucior, Default construc-
tor, Paramelerized constructor, Destructor, Inheritance, types of inhcritance,
Abstract class, Function Overriding, Operntor Overloading, File Handling

Suggested Readings

i Sumitabhn Das, UNIX - Concepts & Applications {Third Ed.) , Tata Mcgraw
Hill Publications

2 Batagurusami, Object Oriented Programming with C++ E. TMH Pablica-
tions '

C 108 Relational Data Base Management Systems

Unit 1 Introduction 10 database concepts: relation/Table, atiribute, Tuple / Rows,
field, Data, Concept of String, Number and Date values, Data type and Data
Integrity (Domain and Referential 1ntegrity). Candidale key, Altcrnate key,
Primary Key, Foreign Keys; Deia Normalization-firsi, second, third, BCNF.

Unit 2 Classification of SQL Statements: DML, DCL, TCL; Fundamefals Concepl
of Database Transaction, Committing and revoking a Transaction using COM-
MIT and REVOKE. Creating a Table with PRIMARY KEY and NOT NULL
constraints, adding a Constraint, enabling Constraints, Viewing Constraints,
Viewing the Columns Associated with Constraints; ALTER TABLE for de-
leting a column, ALTER TABLE for modifying data types of a column DROP
Table for deleting a table; o

Unit 3 Functions: SQL Functions, Types of SQL Function (Single Row/Multiple
Ruw},rhrithmmic Operation on Dates, Date Funclions and their Usage, Data
type Conversion Functions, Implicit and Explicit Conversion, TO_CHAR

M.D.5.U. Syallabus!MBA(E-Cummercc) [ T3
Function with Dales, TO_CHAR Function lor Numbers, TO_NUMBER and
TO_DATE Functions. Grouping Records: Concept of Grouping Records and
Nesled Grouping, Nested Grouping of records, Group Funclions, Group By
Clause, Grouping By More than Onc Column, Having Clause.

Supgesied Readings

1 Elmasri and Navathe, Fundamentals of Database Systems {4e], Pcarson Edu-
cation '
. Raphu Ramakrishnan, Johannes Gehrke, Database Management Syslems [3e].

Mcgraw-Hill
3 MySQL({TM): The Compiete Reference, Vikram Vaswani, 1SBN-10: 0070586845,
ISBN-13: 978-0070586840.

SEMESTERII

eC 201 Business Statistics and Research Methodology

Unit 1 Statistics; Characleristics, {unctions, importance, limiteiions and scope; Data
collection and presentation, frequency distribution and analysis, measurcs
of central tendency, dispersion, correlation and regression.

Unit 2 Basic concepts of probability and probability distribution- binomial, poisson
and normal: sampling distribution of means and proporlions; Sample De-
sign: Probability and Non Probability sampling '

Unit 3 Definition, imponance and types ol business research:; Descriptive and Ex-
plortory; research process; Methads of Data Collection ~ Primary and Sec-
ondary Methads; Questionnaire Design, Attitude Measurement Techniques:
Report Writing.

Suggested Readings :

i Pillai R § N and Bagavathi, Statistics, $ Chand and Co., New Pelhi

2 Sharma J K, Business Statistics, Pcarsan Education

3 Gupta S P, Statistics. 5 Chand & Company, New Delhi

4

5

{ evin and Rubin, Statistics for Managemenl, Prentice-Hall of India, New Delhi
Donald R. Cooper, Pamela S. Schindler. Business Research Methods, Taia

MeGraw Hill Publication, Nesw Delhi.

6 Kothari C.R. (2006). Research Methodology Mcthods and Techniques, New

Age International Publicalion, New Delhi

eC 202 Consumer Behaviour and Marketing Research

Paper has been designed such that it acquaints the students with the vari-
ous slages thal a consumer goes through belore purchasing any producl or
service. Objective The course 13 designed 1o inculcule the analytical abilitics

and research skills among the students,

Unit 1 Introduction: Meaning, Definition, nelure and scope, concepl of consumer
research, qualilative and quantitative researcli, steps in consumer rescarch

4 e — ———t e . ==

mf'i.'f: e



14/ M.D.S.U. Syallabus / MBA (e-Commerce)

process, Models of Consumer Behaviour, Consumer Inveolvement and Deci-
sion Making.

Unit 2 Types of consumer buying behaviour, enviroomental influences on consurner

Unit 3

behaviour, Information Scarch Process:. Evaluative Criteria and Decision
Rules; Consumer Motivation; Information Processing and Consumer Pcr-
ception; Consumer Attiludes and Attitude Change, Industrial Buying
Behaviour, Retailing and consumer behaviar: profile of Indian consumer,
contemporary issucs in consumer behaviour ' .
Marketing Research: [ntreduction, Marketing Research Process, Importance
and Application, Management uses of markeling research, Problem Formu-
lation & steps in decision Making Process, Product Rescarch, Advertising
Research — Copy Testing — Test Marketing, Media Selection, Rescarch Re-
port : Types and Layout of Research Report; Precautions in Preparing the
Research Report, Bibliography end Annexure in Report, Drawing Conclu-
sions, Civing Suggestions and Recommendation to the Concerned Persons.
Marketing Information System: Concept, Need for Marketing Information

System, Process of Marketing Information System. Components ol Markel-
ing Information System :

Suggested

Reading 1. Schiffman, L G and Kanuk, L L. Consumer Behaviour. New
Delhi, Prentice Hall of India, (Latest Edition)

2. Assael, H. Consumer Behaviour and Marketling Action. Ohio, South Wesl-
arn, 1993.

3. Engle, ] F. Consumer Behaviqur, Chicago, Dryden Press, 1993,

4. Hawkins, Best and Coney, Consumer Behaviour (Tata Me Graw Hill, Gth
Ed.)

5. Paul E. Green, Donald S. Tull, Research for Markeling Decisions

6. Harper W. Boyd Jr. , Ralph Westfall, Marketing Rescarch- Text and Cases
7. Beri, Marketing Research (Tata McGraw Hill, 4th Ed)

eC 203 Management of Service operations and Service Quality

Unit 1

The nature of services; Introduction and imperatives of services, Nature of
services, Classification of services and analysing scrvice operations. Align-
ing Service Sirategy and Service Competitiveness: [nlroduction to service
strategy, compelitive service stratepics, strategic service vision. Service
Design, Development and Automation: New service design and delivery
processes, lechnology and aulomation in services, Service encounter

Unit 2 Service Facility Design and Facility Location: Service [acility design, pro-

cess analysis of facility layouts. [acility localion decision factors, quantita-

- tive models for Eacility location. Demand Management in Services: Pemand

forccasling in services, smueothing custiomer demand n services, Capacity

Unil 3
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Management or Supply Managemenl in Services: Service capacily manage:
ment, Yicld manapemeni, Resource and worklorce scheduling in service:
Managing Waiting Lines and Queuing Models: Intraduction 1o queuin
systems, Characteristics ol Queuing sysiems, Queuing models, Service [n
ventory und Supply Chain management: Service invenlory management
Service supply chains, Processes in service supply chans

Management ol service quality: Defining service quality. Quality philoso
phy and performance excellence, Quality service by design, service proces
control. Service gap model, TQM Tools, Service recovery and guaranlcc
Managing Human Resources in Services: Human resource planning an
cmployee sclection, managing people in service organisations, work mei
surement in services

Suggested Readings
| Haksever C.. Rende RB., Russel,S.R and Murdick R.G. .Service Management an.

Operalions, Prentice Hall
eC 204 Marketing Management and e-CRM

Ihis course shall introduce the Icamer to the basic marketing concepts, o
tions; markel environment and decision variables, The nurpose of the syll:
bus is to not just make the siudents aware of the concepls and practices «
«-CRM in modern businesses but also cnable them to design suiitable prac
lices and programs [or the company they would be working.

introduction of markeling in business, role and importance; meaning. delini
tion. Nature and Scope of Marketing and basic concepls of marketing, Sell
ing vs. Markeling.

Markel scgmentation, 1arpeting and posilioning; competitive advantage an
sirategic positioning; Product, Place, Price and Promotion.

Customer Relationship Management: Technology Dimcnsions - ¢~ CRM 1
Business, CRM: A changing Perspective, Fealures of ¢-CRM, Advantag.
of ¢-CRM. Technologies of e-CRM, Voice Portals, Web Phones, BOTs. Vi
tual Customer Representative, Customer Relationship Porlals. Functior.
Components of CRM. Important CRM softwares,

Suggested Readings

I
2

Kotler, P. (2002). Markeling Management. Prentice Hall of India, New Dl
Ramaswamy, V.S. and Namakumari, S. (2002). Marketing Management, Plan
ning and Control. Macmillan India Ltd., New Delhi,

Alok Kumar Rai : Cuslomer Relationship Managemenl; Concepis and Case
(Sccond Edition)-PIH1 Leaming

Sheth § N. Parvativar A. and Shaincsh G:Customer relationship managemer:
Emerging Concepts. Tools, & Applications, Tata MeGraw-Hill Education
H. Pecru Mohammed. A Sagadevan, CRM Vikas Publishing 1louse Pvi. L
Jill Dyche. The CRM handbeak, Pearson
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6 Sheth, Parvaliyar, Shainesh ,CRM, Tata Mc Graw Hill

7 Burnett Ken, The handbook of key CRM, Pearson Education
8 Paul Greenberg, CRM at the speed of Light, Tala Mc Graw Hill

eC 205 e-Marketing, e-Tailing and ERP

Unit 1 Introduction to ¢-Marketing: e-Business, Marketing vs. E-Marketing Op-
poriunitics and challenges in e-Marketing and E-business models, Market-
ing body of knowledge: e- marketing information systems, sources of mar-
keting knowledge and warchousing, data enalysis and distribution Market-
ing strategics: online costs, new preduct strategies for ¢- Marketing, new
product trends, value chain automation, outsourcing, multimedia, Pricing
stratepy, price dispersion, factors putting upward pressure on internel pric-
ing, e-Marketing communication: integrated markeling communication, mar-
keling communication sirategies, advertising, public relation activitics and
sales promotion on internet, CRM process, CRM —SCM integration, CRM
benelits. .

Unit 2 E-retailing meaning definition, Evalution of E-retailing, b .nefits and limita-
tions of E-retailing, security concern, customer service, E retailing online
merchandising technigque-online store, Zoom imaging, virtual model, person-
alization. Issucs of E- relailing.

Unit 3 Understanding ERP-based Enterprise Systems: Familiarisation of manage-
rial, business and technical issues associated with ERP-ES, Key drivers of
ERP-ES, ERP-ES enabled business transformation, Tangible and intangible
benefits of ERP-ES, Evolution of enterprise sysicm from MRPII to ERP, Adop-
tion steps in ERP-ES, Need analysis for ERP solutions, Cost benefit nnaly-
sis, Feasibility analysis, Compuiing architecture of ERP ,Differences in two-
tier and three-tier client-server architecture, Web enebled and diz-iweuted
component computing architecture. Comparative analysis of ERP soltware,
Evaluation of ERP solutions, ERP enabled Business Process Re-engineer-
ing. ‘

Suggested Readings

I Judy Strauss and Reymond Frost (2009). E-Marketing. Upper Saddle NJ:
Prentice Hall g

2 A.Lexis Leon, “Enterprise Resource planning”, TMH.

3 Jaiswal, Mahndeo and Vanapalli, Genesh, Textbook of Enterprise Resource
Planning, Macmillan

eC 206 Advanced Application Programming I with Payment
Gateways Integration

Unit 1 Intreduction 1o Net, Two tier and Three tier client server model, .Net Archi-
tecture, .Net Framework, Commeon Type System, CLS, Assemblies, Garbage
Collector and collection process, Code Access Security, IDE, Crealing a
project, Types of project in .Net. Exploring and coding a praject, Solution
explorer. 1oolbox, properties window, Qutput window, Object Browser.
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VD.Nct Programming Language: Variables, Comments, Dala Types, Working with
Data Structuras — Arrays, Array Lists, Enumerations, Conslants, Struclures,
Introduction Lo procedures, calling procedures, arpument passing mecha-
nisms, scope of variable; Input - Qutput, Control Flow Statements; Using
IF'orm — Common Conirols, Propertics, Melhods and Events.

Unil 2 Advance controls; Common Dialog, Creating and Using MD1 applicanions.
Toolbar. Status Bar, Creating custom controls, working wilh Menus,
Idalabase programming: Overview of ADO, using Server Explorer. Connec-
tion, Command, Dala Adapler and Data Sel with OLEDB and SQLDB. Dala
bound controls, Display data on Data Grid. Generating Reporis, Crysial Re-
porl.

Unit 3 Payment Galeway: Types of payment galeways, Merchanl, Merchant bank,
client Bank, transaction securily, AP] processing and sile lesling.

Suggested Readings >
1 Sieven Holzner, VB.NET Programming black baok, Dreamiech Publications
2 Evanpelos Perroustsos, Mastering VB.NET, Bpb Publicalions

eC 207 Application Programming using JAVA Netbeans

Unit | Introduction 1o Java, history, characteristics, Object Oriented Programming,
data types, variables, arrays, control structures; Class (undamentals, con-
structor, methods, inheritance, method over-riding, intertface; Packages, ex-
ception handling; Java Library. string handling, string buffer, vector, stack.

Unit 2 Applet and Swing: introduciion to Applet, using appletvicwer, passing pa-
rameler to applet, graphics handling in applet; Swing: Evemt Handling,
JFrames. Lists, Tables, Trees, Text Components, Progress Indicators, JDBC,
class and methods, API components, JDBC components, driver, connectiv-
ily to database, processing result, transactions,

Unit 3 JSP: Overview of Servlet, MVC architecture, FITTP Request — Get/Post— re-
directing request — multi-tier applications: Overview of ISP, Implicit Objects,
Actions, Directives. Web 2.0 and Web 3.0 Technologies

Suggested Readings

| Patrick Naughton and Herbert Schildt , Java: The Complete Reference,. TMH
Publication ISBN 0-07-463769-X

E. Balagurusamy , Programming with Java TMH Publications ISBN 0-07-
163542-5

-2

eC 208 Interactive System Design and GUI

Unit ! Intro to Ul {User Inierface): User, compuler, type of interfaces, Introduction
1o Natural User Interface, Characteristics of good Ul; Site developer team,
skill set required, web weam-role and responsibilities, Content inventory. [n-
terface Design: fixed width and flexible width, line length: accessibilily: user-
centred design and universal design, Keyboard functienalities, Develop-
ment Cycle: Requirement. Design. Development, Testing: creating website's






