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Each Theory Paper 3 hrs. duration
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M.Com. Previous Examination.
M.Com. Final Examination,

M Com Business Administration

Scheme of Examination”
100 Marks

Dissertation/Thesis/Survey Repor/Field work. ifany 100 Marks

The number of paper and the maximum marks for each paper/practical
shall be shown in the syllabus for the subject concerned. It will be nec-
essary for a candidate to pass in the theory part as well as is in the
practical part (wherever prescribed) of a Subject/Paper separately.

A candidale for a pass at each of the Previous and the Final Examination
shall be required to obtain (i) at least 36% marks in the aggregate of all
the paper prescribed for the examination and (ii) at least 36% marks in
practical (s) wherever prescribed at the examination, provided that if a

"candidale fails to secure al least 25% marks in each individuai paper
pdap

work. Wherever prescribed, he shall be deemed to have faited at the
examinalton not with standing his having obtained the minimum per-
centage of marks required in the aggregate for that examination. No
division will be awarded at the Previous Examination, Division shall be
awarded at the end of the Final Examination on the combined marks

. obtained at the Previous and the Final Examination taken toscther, as

noted below :
First Division 00% of'the aggregate marks taken together
Second Division 48%  of the Previous and the Final Examination.

All the rest will declared to have passed the examinations,

If a candidate clears any paper (s) Practical (s)/dissertation prescribed
at the Previous and or/Final Examination after a continuous period of
three years, then for the purpose of wurkmg out his division the mini-
mum pass marks only viz 25% ( 36% in the case of practical) shall be
taken mnto account in respect of such paper (s) Practical (s) Dissertation
are cleared after the expiry of the aforesaid period of three year, pro-

vided 1hat in case where a candidate require more than 25% marks in
order to reach the minimum aggregate as many marks out of those actu-
ally secured by him will be taken into account as would enable him to
make the deficiency in them requisite minimum apgregate.

The TI:u.ms!Dwsemtmm’Survey Report/Field wark shall be typed &
written and submitics in triplicate so as to reach the office of the Reg15~
trar al least 3 wecks beiore the commencement of the theory examina-
tion, Only seeh candidarns shall be peanitied lo o Ter dissertalion/Fields
wok/Survey ReportThesis {lfprm*:ded in the scheme of examination)
i lieuof'a paper as have securcd al least 55% marks in the aggresate of
all schems, irr C5|JLCII"-’L of the number of papers in which a candidats
aclually appeared at the examination.

N.B. (1} Non-collegiale candidales are net eligible 0 offer disseriation as

per Provisions of O, 170-A,
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DISTRIBUTION OF PAPER

There will be 9 papers, in all of these 9 papers. 5 will be Compulsory
and further a candidate will be required to offer any two groups papers of
two paper cach as optional:.A candidatc will be required to offer four con-
pulsory paper in the previous and the remaining one compulsory paper arrd
any lwo groups of two papers each 1n the fina! examination. Each paper will
be of 100 marks and 3 hours duration. Dissertalion in lieu of paper ¢an be
offered at the final examination provided thal a candidate secures at least
55% marks in the aggregate of the previous examination.

M. COM. PREVIOUS :
(FOUR PAPERS - ALL COMPU LSORY)

Paper | - Theory and practice of management
Paper Il - Human Resources management
Paper 111 - Marketing Management

Paper 1V - Business Environment

M. COM. FINAL : FIVE PAPERS -
ONE COMPULSORY & FOUR OPTIONALS OF ANY
TWO GROUPS GIVEN AS UNDER

Compulsory Paper : oné

Paper V — Strategic iManagement

Optional Papers — Any two groups of two papers each as given under :
Group — A : Institutional Management

Paper | — Management of Small Scale Industries.

Paper I1 — Development of Business Entrepreneurship
Group - B : Human Area. | |

Paper | - Human Behaviour.

Paper 11 — Industrial Relations and social Security in India.
Group — C : Marketing Arca

Paper | — Sales and Advértising Management

- Paper |1 - Consumer Behaviour

Group — D : Financc Area _

Paper | - Principles of Financial Management

Paper I - Financial Management and control

Group E : Production and Matcrials Management
Paper | - Production Management

Paper [ -- Materials Management
Dissertation (Subject to the approval of the topic of survey work and a

candidate being adjudged suitable for undertaking such work)

=
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M. Com. (Previous) Business Administration
Four Papers — All Compulsory :

Paper [ — Theory and Practice of Management
3 Hrs. Duration |00 Marks
Note : Question Paper will be divided inlo 3 parts.
Part A : This part contain 10 Questions from all Three Units of 2 Marks
each. All Questions are compulsory. Answer limit maximum 20 Words per
Question. )
Part B : This part contain 05 Questions frem all Three Units of 4 Marks
each. All Questions are compulsory. Answer limil maximum 50 Words per
Question
Part C : This part will have 03 Questions. Select 01 question from each unit.
Question will be of 20 marks each. Answer limit-maximum 400 words per
question.
Unit I
Role of Management function. Comparative Management, Universality of
Concept of Managemenl, Management Process.
Management by objectives, Management by Exception, Behavioural Ap-
proach to Management. [ndividual Behaviour and Group Dynamics.
Unit -11
Concept and Theories of organisation, Authority, span of control,
Centralisation. Delegation, Formal & Informal Organisation, Matrix
Organisation, Direction, Motivation, Theories - Maslow, Herzberg and Mc
Gregor, Z Theory of Urwick, Ouchi and Mcclelland. Morale, Leadership
Theories and styles.
Unit -I11
Effective Communication, Decision-making, Transactional Analysis. Orga-
nizational Development, PERT, C.P.M., Game Theory, Linear Programming
(elementary knowledge is required) Management of change, Resistances to
change, Management of conflict. '
Books Recommended :
1. Weihinch cannice and - Koontz Harold : Management — MCgraw Hill,
Tata, New Delhi 2008.
Newman & Summer : The Process of Management.
Stoner at all Management : ‘

i, T YRAT : UaH 9 Rigra @ g
AR. /. I W9 B g 1 H9ER
TR NIdid : YT & g
. Paper II — Human Resources Management
3 Hrs. Duration ' , 100 Marks
Note : Question Paper will be divided into 3 parts. & B
Part A : This part contain 10 Questions from ail Three Units of 2 Marks

S
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each. All Questions are compulsory. Answer limit maximum 20 Words per
Question, | : .

Part B : This part contain 05 Queslions from all Three Units of 4 Marks
“éach. All Questions are compulsory. Answer limit maximum 50 Waords per

-Question

Part C : This part will have 03 Questions. Select 01 question from each unit.
Question will be of 20 marks each, Answer limit-maximum 400 words per
guestion.

. Unit -1 .
|. Intreduction : Organisation and Functions of Huiman Resource Manage-

‘ment, Role of Human Resource Department in the Organisation Set-up,
Personnel Policy and Procedures.

2. Procuring Human Resources : Wanpower Planning, fob Analysis, Re-
cruitment and Selection, Use of interviews and psychological tests.

3. Human Resource Development : Induction and Training Performance

Appraisal. Merit Rating, Techniques of Merit Rating,
: Unit -1

4, Compensation : Bases of compensation, Methods of Job Evaluation, In-
centive Wages, Fringe benefits. _
5. Integration : Motivation and Morale, Employee Leadership, Human and
Organisational Conflicts, Grievance Procedure, Handling discipline.
Unit -II1
6. Industrial Psychology : Human Relations approach, Inter-Personnel Rela-
tions, Group Dynamics, Psychological Determinants of Indusirial Effi-
ciency. _

7. Separation : Separation Processes-Lay Off, Retrenchment, dismissal and
Discharge. -

8. Human Resource Management in Indian Perspective.

Books Recommended :

]. $.S.Khanka : Heman Resource Management: s. Chand & Company, New
Delhi 2008

. Manoppa and saiyyadri : Personnel Management, TMH

. I, T g — Aty gay g alenfirs way (@ g5 i,
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Periodicals : :

|. Personnel ; American Management Association, New York.
2. Intermational Labour Review, 1LO Publications.

3. Industrial Relaliens : Indian Institute of personnel Management Calcutia.
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Paper I11 : -Marketing Management
3 Hrs. Duration | 100 Marks
Note = Quesiion Paper will be divided into 3 parts, _ -
Part A : This part contain 10 Questions from all Three Units of 2 Marks
each. All Questions are compulsory. Answer jimit maximum 20 Words per

Queslion, |
Part B : This part contain 905 Queslions from all Three Units of 4 Marks

cach. All Questions are compulsory. Answer limit maximum 50 Words per
Queslion | |
Part C: This part will have 03 Questions. Selecl 01 question from each unit.
Question will be of 20 marks each. Answer limit-maximum 400 words per
guestion.

Unitl -1
Introduction : Nature & scope of marketing. Present day imporiance of mar-
keting. Marketing environment, Marketing approach, Markel segmentation,
Logical sequences of Marketing Management Prublems._ ”
Product Planning.: Product differentiation, style and design, f.ashlc_m. br:ant:l
and trade marks, packaging and labeling. Product in Policy (Sunpfhﬁu:atmn,
standardization and diversification). The process and product life cycles,
Guarantee or Warranty and after sale Service. ,
Marketing Research : Meaning of Sales Research, M_arket Research and
Marketing, Research, nature and importance of Marketing Research, Arcas
of Marketing research, Technigues of Marketing Research; Model of Con-
sumer Behaviour and Motivation Research.

Unit -1
Planning Outlets : Various channels for Consumer ;?nd l?.-us_ines.s goads, Se-
lecting the chiannels of distribution, co-operation with dllsltnbuu_ve ?utlals.
Pricing Stratery : Factors 10 be considered in pricing, }:’ncmg n:l:-b_]n:ctwe Stl‘ifll-
egies : break — even analysis, uniformity of price, prices maintenance, dis-
count policy, special selling terms, credit terms. _
Planning markel and sales : sales forecast pericd, sales fnrfzca.stmg melhndg,
Planning Sales territories, Establishing sales Quotas, Assigning Sales terri-
lories, Routing salesimen.

Unif —III
Sales promotion Mix : Determining the Sales Pmnmtiﬂn_ Pl:ngramme, F.’cr-
sonal selline. Advertising (Media Choice, good copy, Timing, Budg_,etmg,
Testing EfTicacy), Sales Promotion {Dealer Aids. Consumer Stimulation).
Marketing Organisation : Purpose of Marketing Organisation, B.as:s: ol
Divisionalisation, Relation of the Marketing Department, Field Organisation.
Division of Authorily and Responsibility between Head Office and ﬁteld
Organization, Organization of Service, Location of service work, delegation
and control of service work.
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Control of Marketing Operations : Need for conirol, Phases of control, Tech-

niques of controlling (Accounting, Sales analysis, distribution, cost accounting

and analysis) Service Marketing-Banking, [nsurance and Transport.

Note : This paper should be taught with reference to [ndian conditions.

Books Recamintended :

1. Philop Kotler and Garry Aram stromg, Principles of Markeling - Prentec
Hall of India, New Delhi. :

2. Stzel, Walker, Stanlon and ajay pandii- Markeling Tata Mc Gray Hill
New Delln. .

3. Kurtz & Boone, Principle of Marketing — Thomson leasing, New Deii-
2004 '

4. M. Bannerji : Modern Marketing,

5. e Y. AT 9§ 9. 9. B9 — fauve vaw, Aud fiew &
BTN, el U, FA |

6. O U, TETE - YU wEee, I B TR AR, SR

7. +72Tel ¢F ORETS : RuvE yad @ R ud @daer (0 g .
WI9R)

Periodicals.

1. Journal of Marketing, U.5.A.
2. Harvard Business Review.

3. Indian Management.

4, Indian Journal of Marketing,

Paper IV Business Environment

3 Hys. Duration . 100 Marks .

Note : Question Paper will be divided into 3 parts.

Part A : This part contain 10 Questions from all Three Units of 2 Marks
each. All Questions are compulsory. Answer limit maximum 20 Words per
Question.

Part B : This part contain 05 Questions from all Three Units of 4 Marks

~each. All Questions are compulsory. Answer limit maximum 50 Words per

Question _
Part C : This part will have 03 Questions. Select 0! question from each unit.
Question will be of 20 marks each. Answer limit-maximum 400 words per
question.

Unit -1
Socio-Cullural Environment of business : impact of socio-cultural values.
businéss cthics & morality, social responsibility of business, social aud,
various Environmental element.
Economic Environment : Economic system, economic organisations, corpo-
rate sector, public sector, joint sector, unorganized sector, Economic Inlra-
structures, (Transport. communication, Water & Power).

Svflabus! M.Com. Dus Adnanistration .

Unit —11
Economy & Government :Economic role of Government — Planning in India
& its implications for Business Enterprises, Monelary Policies, Fiscal poli-
cies, Import & Export Policy & Budgeting, Emerging Structure of Indian
Economy.

Unit —HI
Legal Environment of Business @ Main provisions ol Industries (Develop-
ment & Regulation) Act 1951. Consumer Proleclion Act, Regulation of Stack
Exchanges and the role & functions of S.E.B.1., foreign collaborations &
N R.L. Investments, [ndustrial sickness & Government Rehabilitation policy.
Books Reconumended:
Francis Cherunitam : Business Environment Himalaya Publications
[, C Dhupia ; [ndain Economy - S. Chand & Sans.
K. Aswathappa & G. Surdarshan reddy. : Business Environment
M. adhikary : Economics Environment & Public Policy.
Clark, .M. : Social Contro! of Business (McGraw Hill).

ATTATS T§ BT : OxE WA §d adr (Bl yara, ISTR)
Ut g THD : ERER Ud A :
. Gﬁ.w.gm:mmﬁrﬁaimmw(@quﬁ%q’r.m)
M. Com. (Final) Business Administration
Compulsory Paper V (One)
M.Com (Kinal) Busjn‘ess Administration
Paper V : Strategic Management (Compulsory Paper)

$ LR L

3 Hrs. Duration : 100 Marks

Note : Question Paper will be divided into 3 parts.

Part A : This part contain 10 Questions from all Three Units of 2 Marks
cach. All Questions are compulsory. Answer limit maximum 20 Words per
Question.

Part B : This part contain 03 Questions from all Three Units of 4 Marks
each. All Queslions are compulsory. Answer limit maximum 50 Words per
Question

Part C : This part will have 03 Questions. Select 01 question from each unit.
Question will be o[ 20 marks cach. Answer limit-maximum 400 words per
question.

Unit I

Siratceic Management: concepi, Need, Role of $.M. in Business & non busi-
ness organisation, Strategic Business Unit (SBU) : Limilations, Strategy and
Tactics. Strategic Management Process, Approaches to Strategic decision
making, Organisational mission : vision, purpose and ethics. Environmental
analysis and diagnosis — components of environment, Envircnmenial Scan-
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ning and appraisal, Source of exlernal environhient information. Operating
environment, SWOT analysis.
Unit —I1
Competitive forces, competitive advantage, Strategic Advanlage analysis and
diagnosis, Strategy formulation and choice of alternatives, value of devel-
oping sirategic alternatives, grand sirategy alicrnatives, Corporate slralegy,
Evaluation of strategic alternatives, Factors affecling choice alstrategy, Stra-
tegic choice and contingency strategy.
Unit -I1I -~ _
Funclional Strategics — Marketing, Finance, Human Resources. Production/
Operation, R&D, Structure of Strategy, Nature and types ol Strategic con-
trol, Techniques of Strategic evaluation and control, Crileria for evaluation --
quantitative and qualitative Corporate Restructuring,
Global Issues in Strategic Management.
Books Recommended : .
1. Dr. Jain, P.C.- strategic management, Ramesh bock depot Taipur, 2007
2. Kazmi, Azhar, Business Policy, Tata McGraw Hill Publishing Company
New Delhi, 2005. - '
3. Dr. Prasad, L.M.. Business Policy and Strategic Managemenl, Sultan
Chand and Sons, New Delhi, 2007
4. Pearce and Robinson, Strategic Management, AIBTS, New Delhi, 2006
5. Thompson and Strickland, Strategic Management, Tala McGraw Hill.
New Delhi, 2005.
6. Jauch L.R. and Glueck W.F., Business Policy and Stralegic Management,
McGraw Hill, New York.
7. David, Fred R., Strategic Management, Peanson Education. New Delhi,
2005. ;

g, & O, EETEAITE WA, WY g9 [, SAqR — Te fdewdl, 2006
9. Al faur, wolie WiF, HEdE- s et |
OPTIONAL PAPERS : Any two groups of two papers each.

GROUP A — INSTITUTIONAL MANAGEMENT.

Group A ~ Paper | - Management of Small Scale Industries.
3 I4rs. Duration 100 Marks
Note : Question Paper will be divided into 3 parts,
Part A : This parl contain 10 Questions from all Three Units of 2 Marks
each. Al Questions are compulsory, Answer limit maximum 20 Words per
Queslion. :
Part B ; This part contain 05 Questions from all Three Units of 4 Marks
each. All Questions are compulsory. Answer [imil maximum 50 Words per
Question ’
Part C : This part will have 03 Questions. Select 01 question from cach unit.

F-il-=r-u—
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Question will be o 20 marks cach. Answer limit-maximum 400 words per
guestion,
Unii I

Smali Scale Enterprise-A Conceptual Analysis Entrepreneurship and small

scale Enterprise Development of environment for S.S.E. compelency and
Institutional Role, Scanning Choice and selection of S.I.E., Feasibility and
market Develepment.

Unit —II
Location and choice of technology, organisation of S.8.E., Financing the.
New enterprise, ownership structure and organisation structure.
Managing the S.S.E. problems and Issues relating to Financial Managemenl,
Operations Management and markeling Management. _

Unit 111
Business and Legal Enviroiment for $.5.E., Performance Appraisal, Con-
trol and Regulation, Stabilisation, growth and Development—Role ol Govl,,
Human Resource Management in S.S.E. Indian Economy and small scale
nterprise, Prolessionalisation in S.5.E.
Reference-Books.
i. Schumpeter — Theory of Economic Devolpment.
2, Hodgets — Cifective small scale Business.
Ruddra Dutt — Indian Economy.
. Vasant Desai — Management of small scale industry.

Group A — Paper I1 — Development of

Business Entrepreneurship

3 Hrs. Duraton - 100 Marks
Noie : Question Paper will be divided into 3 parts.

Part A : This part contain 10 Questions from all Three Units of 2 Marks
cach. All Questions are compulsory. Answer limit maximum 20 Words per
Question,

Part B : This part contain 05 Questions from all Three Units of 4 Marks
each. All Questions are compulsory. Answer limit maximum 50 Words per
Question

Part C : This part will have 03 Questions. Select 01 question from each unit.

Question will'be of 20 marks each. Answer limit-maximum 400 words per
question.

S d

y
-

Unit -1
Economic development and Entrepreneurship : concepi, Social context and
psychological factors in Enlreprencurship; characleristics, qualities & |'iru-
requisiles of entrepreneurs; enviranmental factors affecting Entreprencur-
ship; institutional finance and Entreprencurship; mobility of Entreprencur-
ship; dilferent aspects of entrepreneurial organization and performance of
>ntrepreneuriat skills, elfectiveness of Entrepreneurship; new cnlerprises;
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econontic and sociological view-point.
Unit —11
Self — employmeni : need and mode, metheds and procedures (o start and
expand one's own business; retation between large and small enterprise, de-
veloping ancillary unit for quality production and cost-ellecliveness; prepa-
ration of a new project-demand, analysis and inarkel polentiais. capital sav-
ing and project casting, working-capital requirement; calculation of break-
even point; profil naking in perspective.
Unit —III
Main coverage of a project proposal : technical, commercial and economic.
financial and managerial feasibility, Performa of cost of production and prof-
itability; entrepreneurs befere independence and entrepreneurial growth af-
ler independence under planning system, role of Marwari communily in in-
dustrial Entrepreneurship.
Suggested Readings:
. 5.5. Khanka, Entreprencur Development- S. Chand & Company, New
Delhi
. Sharma R A.: Entrepreneurial Change in Indian Industry, Sterling Pub-
lishers, (P) Ltd.
3. Vasant Desai, Entreprencurship Development.
. TN Chhbra, Enlreprencurship Development. S. Chand New Delhi
5. Pareek, H.S. Financing of Small scale Industries in Developing Econoimy,
National Publishing House, New Delhi, 1980,
6. Govermment of India, Companics News and Notes, Monthly Publica-
tion.

7. Taknet, (Dr.) D.K.: Industrial Enlrepr-eneurship ol Shekhawau Marwaris

|-

L

Unit-1
Human Behaviour — Concept, Nature and process ol behaviour, Individual
dilferences. Basis ol Individuat Behaviour — Perception, Values Attilude,
Leaming.
Personality - Concepl. determinants, Theories and lypes of persenalities.
Molivation — Concept, Nalure, Theories, Content and process theories
(Vroom's “expectancy, Porter Lawler Model, Alderfer”™ ERG theory,
McCllend's nced theory)

: Unii-II

Leadership - Concept, Leader V/s Manager, Leadership styles, Theories ol
leadership — Trait theory, Behavioral theories.
Socio-Culural factors and behaviour — Role, Stalus, cultural features, sub-
culiure, Individual Decision making and Problem solving.
Interpersonal Behaviour — Concepl, Ego, States, Lile script, lile positions,
Transaclional analysis.

Urnil-111
Group Dynamics and Behaviour — Concept, Feature of group, Types of groups
formal and informal.
Group Behaviour — Group Norms, group cohesion, Group role, Group con-
flicts, Stress Management, group decision-making and communication,
Books Recommentded :
|. Fred Luthans, Organisational Behaviour, McGraw Hill, New York, 2008
2. Stephen P. Robbins, Orpanisational Behaviour, Prentice Hall, New Delhi,
2009
L.M. Prasad, Organisational Theory and Behaviour, Sultan Chand and
Sons, Delli 2009

L

4. $.S.Khanka, Organisational Behaviour, S. Chand & Compary Lid.. New
in India - Jaipur. Delhi 2009
8. Ol U9, gE E'5I'I'd"\“lTi:-'ll?-F SUHT & @ (W F 30, TugR) 5. Newstrom, Organisational .Behaviour, Tata McGraw Hill.
Group B : Human Aren 6. . OF, GTGAHE BN, IrawT 8] 77 1], IR, 2008
Group B -~ Paper I Human Behaviour 7. SN.UE, [uT, W AIRVIN U Heee agR, 9 4% 39,

Duration — 3 Hour
Note : Question Paper will be divided inte 3 parts.
Part A : This part contain 10 Questions from all Three Units of 2 Marks

each. All Questions are compulsory. Answer limit maximum 20 Words per
Queslion.

Part B : This part contain 05 Questions {rom all Three Units of 4 Marks
each. Al Questions are compulsory. Answer limit maximum 5¢ Words per
Question

Part C: This part will have 03 Questions. Select 01 guestion from eagch unit.

Question will be of 20 marks each. Answer limit-maximum 400 words per
question.:

Max Marks - 100

SragR—feesd, 2009 o )
Group B-Paper 11

Industrial Relations & Social Security in India
Duration 3 bhrs. Max. Marks-100
Note : Question Paper will be divided into 3 parts.

Part A : This part contain 10 Questions from all Three Units of 2 Marks
each. All Questions are compulsory. Answer limit maximum 20 Words per
Qucstion.

Part B : This part contain 95 Questions from all Three Units of 4 Marks
each. All Questions are compulsory. Answer limit maximum 50 Werds per
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Question
Part C : This part will have 03 Questions. Select 01 question irom each unit.

Question will be of 20 marks each. Answcr limil-maximum 400 words per -

question.

Unit-1 :

1. Trade Unions and Employers® Organisation, Role and Funclions of Trade
Unions, Essentials of a Successful Trade Union, Problems of Indian Trade
Unions and suggestions, Recent Trends in Trade Union Movements in
India. Employers Orgainsations and their role.

2. - Industrial Relations : Causes of Industrial Disputes, Types and Conse-
quences of Disputes; machinery for Prevention and Seitlement of Dis-
putes.

Unit-11

3. Collective Bargaining and Workers” Participation : Types and Process

of Collective Bargaining. A Philosophy of Labour Management Rela-

tions Present PPosition.

‘4. Social Security Administrations : Social Insurance Workman Compen-

- sation Act. Employees Providenl Fund Acl.
5. Unemployment Insurance.
"~ Unit-111

6. Industrial Housina-Imporiance, Hislory and Mecasures laken by Gov-
ernment.

7. Labour Administration in India-Central and Slate.

8. ILO and Labour legislation : History, Fundamensal Policy and ils eftect
in [ndia.

Books Recommended :

I. Myres, C.A. : Industrial Relations in India (Asia.).

2. P L. Malik, Indusirial Law, Eastem Law Housing Lakhnow

3. e & T, — oW JYTeR g Ui gReT |

4 C.B. Mamoria L: Labour Problems and Social Welfare in India (Hindi

& English.}.

Indian Labour Year Book {Latest Edition.).

G.C. Haliten : Dynamics of Social Sccurity.

7. Mamoria, Mamoriya and Gankar — Dynamics of Industrial Relations,
Mimalaiya Publishing House, Bombay-2006

Periodicals :

|. Personnel ; American Management Association, New York,

Group C — Marketing Arca
Group C — Paper -] _
Sales and Advertising Management
Duration — 3 Hour Max Marks - 100
Nate : Question Paper will be divided into 5 parts.
Part A : This parl contain |0 Questions from all Three Units of 2 Marks

b

IR A I LY P Ly dAlivt. P LEUad IV P RRILE wPiun

each. All Questions are -:;mﬁpmsnr}-. Answer limit maximum 20 Words per
QuesLion.
Part B : This part contain 05 Questions [rom all Three Units of 4 Marks
each. All Questions are compulsory. Answer limit maximum 50 Words per
Queshon
Part C: This part will have 03 QuesLions. Select 0! question from cach unil.
Question will be of 20 marks each. Answer limit-maximum 400 words per
guestion.
Unil-1

Sales Management- Role of sales management in marketing, Man- *

aging Lhe sales force. Sales Manager's: Duties and Responsibilities. prob-
lemss of sales management, formulation of sales sirategies, methods of sell-
ing. changing face of personal selling, stcps in personal seiling, nature &
function of sales organisation, sales quola and territory management, sales
informalion system.
| Unit-11

Advertising ~ Concept and historical perspectives, types and im-
portance of advertising in modern world, Various approaches for setting ad-
verlising objectives, Media Profile for adverlising. Market analysis : family
life cycle and life cycle marketing, perception, learning, diffusion process of
communication, media selection, planning and scheduling, Creativity in ad-

* verlising, adverlising budget, advertising research methodology.

Unit-111 o

Advertising copy : copy formulation, measuring adw:"lnising effecliveness,

advertising ethics and values, Laws affecting advertising in India. Adverlis-

ing agency-role and [unction.

Recommended Books : :

| Chunnawala & Sethia — advertising theory and practice

2. Vaishnav & Gupta : Markeling Managenent, Sultan Chand & Sens, New

Deihi 2007

Gupla & Nair : Marketing Managemenl, Sultan Chand & Sons, New

Dellyi 2007

4. D.C. Kapoor, Marketing and Sales Management, Sultan Chand & Sons,
New Delhi, 2000

5 Churchill. Ford, Walker, Johnsons and Tanner Sales Force Managemenl
MC Graw Hill. Newyork,

6. Akacr, Batra and Mayers : Advertising Management (Prentice Lialt of
India Pvi. Ltd. New Delhi

7. Wriaht, Winter and Zeigler: Advertising, Tata McGraw Hill. Publishing
Company, New Dellu

Lrd

|

8. Sandagc and Fryvurger . Advertising Theory and Practice. A 11 BS.

Publisher’s and Distributors, Delhi
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Group C-Paper I Consumer Behaviour
Duration 3 hrs. Max. Marks-100
Nate = Question Paper will be divided inte 3 parts.
Part A : This part contain 10 Questions [rom all Three Unils of 2 Marks
cacl. All Questions are compulsory. Answer limit maximum 20 Words per
Question.
Parl B : This part contain 05 Questions Irom all Three Units of 4 Marks
each. All Questions are compulsory. Answer limii maximum 50 Words per
Question
Part C : This part will have 03 Queslions. Select 1] question [rom each unit.
Question will be of 20 marks each. Answer limit=-maximuim 400 words per
question.
Unit-1
Concept, Nalure and Scope of consumer behaviour
Application and psychological Reasoning. Buying Behaviour organisation,
changes in behaviour pattern of consumer.
[ndividual influences on buying behaviour Perception.
Unit-11
Motivation-Consumers involvemeni, Attitude-Deveiopment and change.
Leaming-memory and personality development.
Group Influence and Group Dynamics.
Unit-111
Influence of family, Society & cuiture
(nformation and media alTecting behaviour, Purchase Process.

Consumer Awareness and Change in Behaviour. Recent development n
Consumer behaviour.

Recommended Books :

1. Schiffman Leon and Kanuk Leslie Lazar — Consumer Behaviour, Prentice
Hall of India Pvt. Ltd New Delln-2007

2. Hawking, Best, Coney and Mookarjee - Consumer Behaviour, Tata MC
Graw Hill Publishing Company New Delhi-2007
3 Jain P.C. and Monika Bhatt - Consumer Behaviour in Indian Context. &,

Chand & Company New Delli ~2008

4, Gupta S.L. and Sumitra Pal— Consumer Behaviour - Ap [ndian Per-
spective, Sultan Chand & Sons New Delhi — 2005

5. Rajiv Lal, John A Quelch and V Kasturi Rangan - Marketing Manage-
ment Tata MC Graw Hill Publishing Company New Delhi-2007

Group D - Finance Area
Group D-Paper I- Principles of Financial Management

Duration 3 hrs. Max. Marks-100
Note : Question Paper will be divided into 3 parts.

Wy fahus, MConr B Admimstration U

Part A @ Vhis part contain 0 Questions from all Three Linits ol 2 Marks
each. All Queslions arc compulsory. Answer limit maximum 20 Words per
Guestion. o
Part B : This part comain 03 Questions from all Three Units of 4 Marks
cach. All Questions arc compulsory. Answver limit maximum 50 Words per
Question o |
Purt C - This part will have 03 Questions. Select 01 question from each unit.
Question will be of 2U marks each. Answer limil-maximuim 400 words per
(ucsLion.
Unil-1
Role ol Financial Management and Financial Functions, Financial planning
and Approaches of Financial Forecasling, Designing Capital Structure.
Unit-11
Sources of Finance (External And Internal Sources)
Cost of Capital.
Allocation of Sources, Capital Budgeting.
Unit-T[k
management of Working Capilal.
Management of [nventorics.
Managemenl of Receivables.
Books Reconmmended ;
Hunt, William & Donaldon — Basic Business Finance.
van Horne — Financial Management and Policy.
Khan & Jain — Financial Management. Tata MC Graw Hill Publishing
Pandey, .M. - Financial Management. Vikas, Delhi
Updhyaya, Dr. K.M. - Financial Management. Kalyan Publication
New Delhi
6. P C Tulsiani, Financial Management, S. Chand

7 Wﬁmm:ﬁrﬁwm(ﬁwgmﬁmﬁﬂ?)

Group D — Paper 11 - Financial Management and Control
Duration 3 hrs. : Max. Marks-100
Note : Question Paper will be divided into 5 parts.
Part A : This part contain 10 Questions from all Three Units ol 2 Marks
cach. All Questions are compuisory. Answer limit maximum 20 Words per
Question.

Part B : This part contain 05 Questions from all Three Units ol & Marks
each. All Questions arc compulsory. Answcr limil maximum 50 Words pel
Question | _
Part C : This part will have 03 Questions. Select 01 questicn from cach unit.
Question will be ol 20 marks each. Answer limit-maximum 400 words per
question.

1_;1.[‘.‘.'-.-.'!!--.1:—






