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3. Banking & Financial Management 18
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4. Textile Dyeing & Printing 24
5. Live Stock & Dairying 27
Yocational Subjects :
6. Cnﬁiputer Application 31
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The number of papers and the maximum marks for each paper-together
with minimum marks required for a pass are shown against each subject
separately. It will be necessary for a candidate to pass in the theory part
as well the praclical part of subject/paper, wherever prescribed, separately.

Classification of successful candidates shall be as follows —

First 60% of the aggrepate marks obtained at

(a) Part | Examination,
(b) Part Il Examination,

Second Division 48% ) (c) Part III Examination, taken together.
All the rest shall be declared to have passed the examination, if they
.oblained the minimum pass marks each subject, viz, 36%. No division

shall be awarded at the part [ and II Examinations.
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DISTRIBUTION OF MAKRS :
S. Name of Subject No. of - viax. Min
No. Paper Paper Duration Marks Pass
Marks
Core paper
1. Accounting & Finance Paper | 3 hrs. 100
] 200 72
Paper I 3 hrs, 100
| Elective Paper
2. Business Management Paper [ 3 hrs, 100
Core paper ] 200 72
Paper II 3 lirs, 100
: Elective Paper
3, Banking & Financijal
Management Paper I 3 hrs. GO
Core paper ]20{] 72

Paper II 3 hrs. 100
N Elective Paper
Additional Optional Subjects :

4. . Textile Dyeing & Printing Paper 1 3 hrs. 50
Paper I 3hrs. 50 ] =l o4
Paper III 3 hrs, 50
_ | | Practical 5 hrs, 50 24
3. Live Stock and Dairying Paper I 3 hrs. 66
Paper 11 3 hrs. 66 ] 132 48

Practical S hrs. 68
Vocational Subjects 2

6.  Computer Application Paper | 3 hrs. 735
Paper II 3 hrs. 75 ]ISU >4
Practical 3 hrs. 75 27
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1 : ACCOUNTS & FINANCE

Scheme

Duration 3 Hrs.  « Min. Pass Marks - 72 Max, Marks 200
Paper | 3 hrs. duration [00 marks
Paper 11 3 hrs. duration |00 marks

Paper — 1 : Income Tax Law & Accounts
3 Hrs. Duration Min, Puss Marks -36 Max. Marks 160
Note : Queslion Paper will he divided into 3 parts.
Part A : This part contain 10 Questions [rom all Three Units of 2
Marks each. All Questions are compulsory. Answer limit maximum
20 Words per Question.
Part B : This part contain (3 Questions from all Three Units of 4
Marks each. All Questions are compulsory. Answer limit maximum
50 Words per Qucslion
Part C : This part will have 03 Questions. Select Ol question from
each unit. Question will be of 20 marks each. Answer limit-
maximum 400 words per question.
Unit -1
Introduction and definitions, Residential Status and incidence of tax,
Exempted Incomes, Computation of taxable income under the head
salaries, Income from house property.
Unit - 11
Income from business and profession.
Compulation of income from Capital gains, Income from other sources.
Aggregation of clubbing of income, set-off and carry forward of losses,
Exempted incomes, Deduction from gross total income.
‘ Unit — I
Computation of tolal income and tax labililty of individuals,
computation of total income and tax liability of Hindu Undivided
Family. ' ;
Computation of total income and tax liability of partnership {irms
assessed as such and assessed as association of persons.
Provisions regarding deduction of tax at source and ddvance payment

of tax, assessment procedure.
Note: The Act and Rules which are relevant for the assessment year

began from I" April immediafely proceeding the date of
commencement of the session.
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Books Recommended: -

1. FERE T — SRER E W R (@i W, )
2 W,W.Wﬁﬁ—w(mw-mﬂﬂ
3. WY, WE, W — AR (TR g6 Ry, SAR)
4, Singhania VK. - Student guide to Income Tax..
5 Prasad Bhagwali - Income Tax. '

6 Meharotra H.C.--Income Tax Law & Accounts.

Paper - 11 (A) Taxation or (B) Auditing
Durations 3 Hrs. Maximum Marks, 100
Note: Candidate will have to appear in any one paper either (A)
Taxation or (B) Auditing. The syllabus will be as folloys:-

| ; (A) Taxation
3 Hrs. Duration Mir. Pass Marks -36 Max. Marks 100
Note: 1. Toimpart basic knowledge as applicable to business.

2. The paper will have atleast 60% weightage (Markwise)
on practical problems.
3. Question Paper wili be divided into 3 parts.
Part A : This part contain 10 Questions from all Three Units of 2 Marks
Zach, :
Minimum 3 Questions from each unit. All Questions are compulsory.
Answer limit maximum 20 words per question. |
Part B : This part contains 05 Questions from all three Units of 4 marks
sach. All Questidns are compulsory. Answer limit maximum 50 words Per
Question. Minimum 01 Question from each unit. _
Part C : This part contains Total 3 Questions-Selecting 01 Question from
cach Unit with internal choice in each question, Having 20 Marks each.
Answer Limit maximum 400 Words per question.
: Unit - I
CGST/SGST — Important terms and definitions under Central Goods and
Service Tax Act. 2017 and State and Service Tax Act. 2017. Basic of
(ST. Meaning and scope of supply, Levy and collection of tax.
CGST/ SGST — Time and Value of Supply of goods and/ or services,
Input Tax Credit, Transitional Provisicns, Registration under CGST/SGST
. Act. Filing of Returns and Assessment, Payment of Tax Including Payment
of tax on reverse charge basis, Refund under the Act.
: Unit — IX
CGST/SGST — Maintenance of Accounts and Records, Composition
Scheme. Job work and its procedure, Various Exemptions under GST.
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Demand and recovery Under GST. Misccllancous provisions of GST.
[GST — Scope of IGST, Important terms and definitions for determining
the place of supply and place of supply of goods and services, Zero rated
Supply. |
Unit— 111

CUSTOMS — Role of Customs in Intemational Trade, Important Terms
& delinitions under the Customs Act, 1962; Assessablc Value, Baggage,
Bill of entry, Dutiable Goods, Duty Exporter, Foreign going vessel, Aircralt
goods, Import Manifest; Importer, Prohibited Goods, Shipping Bill. Slores,

Bill of Lading, Export Manifest, Letter of Credit, Kind.of Duties —

Prohtbition of Export and Import of Goods and Provisions regarding notifies
&specified goods, Import of Goods — Free Import and Restricted import.
Type of Import—Import of Cargo, Import of Personal Baggage, Import of
Storcs. Tax liability and valuation of goods, computation of custom duty,
appeals and revisions.

Suggested Readings: .

Abhishek Rastogi: Professionals guide to GST Ideation to reality (2017)
Custom Act 1962 and Rules

Datey V.S. :GST Ready Reckoner, Taximan Publication, New Delhi
Patel, Chaudhary: Indirect Taxes, Chaudhary Publication. Jaipur
Commercial GST. Commercial law publisher (India) Pvt Ltd, New Delhi
Rajat Mohan : [lustrated guide to GST (201 7)

(B} Auditing
Note : l. Tounpart basic knowledge as applicable to business.
2. The paper will have atleast 60% weightage (Markwise)
on practical problems.

3. Question Paper will be divided into 3 parts.
Part A : Thus part contain 10 Questions from all Three Units of 2 Marks
Each. :
Minimum 3 Questions from each unit. All' Questions are compulsory.
Answer limit maximum 20 words per question.
Part B : This part contains 05 Questions from al| three Units of 4 marks
each. All Questions are compulsory. Answer limit maximum 50 words Per
Question. Minimum 01 Question from each unit. :
Part C : This part contains Total 3 Questions Selecting 81 Question from
each Unit with intemal choice in each question, Having 20 Marks each.
Answer Limit maximum 400 Words per question.
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Unit— 1 ;

Auditing Concepts : Nature and limilations ol'Auditing, Basic Principles governing
an audit, Ethical principles and concept of Auditor’s [ndependence, Relationship
ol audiling-wilh other disciplines.

Auditing and Assurance Standards and Guidance Notes : Overview, Standard-
selling process, Role of Intemational Audiling and Assurance Standards Board,
Auditing and Assurance Standards issued by the ICAI-Audit of Fixed Assets,
Audit of inventories, Audilof investments, Audit of Deblors, Loans and Advances,
Audit of Cash and Bank Balances, Auditiof Miscellaneons Expenditure, Audit of
Revenue, Audit of expenses. |

Auditing engagement- Audit Planning, Audit Programme, Control of Quality of
audit work delegation. |

Documentation - Audit working papers, Audit fi'ss, Permanent and current audit
files, Ownership and custody of working papers. .

Unit— 11

Audit Evidence : Audit procedures for obtaining evidence, Source of evidence.
Reliability of audit evidence, Method of obfatning audit evidence-Physical
verification, Documentation, Direct confirmation.

Internal Contro] - Elements of internal control, Reviewand decumentation, Evaluation
of intemal control materiality and audit risk, Concept of inlernal audir.

Audit of Payments — General Considerations, wages, Capital expenditure, Other
payments and expenses, Petly cash payments, Bank payments, Bank
reconciliation.

Audit of receipts — General Considerations Cash Sales, Receipts from Debtors,
other Receipts. ‘

Audit of Purchase — Vouching cash and credit purchase, Forward purchase,
Purchases retum, Atlowance received from suppliers.

Audit of Sales - vouching of cash and credit sales, goods on consignment, sales
or approval basis, sales under hire-purchases agreement, returnable containers,
various types or allwances given to customers, sales returns. Audit of supplier
ledger and the debtors ledger, self-balancing and (he sectional balancing system
and doubtful debts, writing off of bad debts. Audit of impersonal ledser, capital
expendilure, deferred revenue expenditure and revenue expenditure, outstanding
expenses and income, Repairs and renewals, Distinction between reserves and
provision, implications of changes in th basis of accounting. Audit of assets and
liabilities.

Unit- I

Company audit, audit of shares and debentures, qualifications and
disqualifications of auditors, appointment and remuneration of auditors, removal
of auditors, powers, liabilities and duties of auditors.

Audit Report- qualifications, disclaimers, adverse opinion, disclosures, reports
and certificates. Special point in audit of different types of undertakings i.e.
educational institutions, hotels, clubs, hospitals,

Sylfabus/B.Com. Part -111/ Y

Boolks Recommended;
. Kamal Gupta, Auditing, Tata Magraw Hill.
2. T.G. Rose-Audiling . |
5. T.R. Sharma—-Audiing, Shitya Bhawan.
4, Jain, Khandelwal: Audiling,
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2. BUSINESS MANAGEMENT

Scheme

Two papers Duration Max. Minpass
Marks Marks
Paper-l Principles ol Markeling 3Hrs. 100 200 T2
Paper-1] Fundamentals of Insurance  3Hrs. 100
OR
* Intemalional Marketing
Paper | - Principles of Marketing
Max. Marks-100

3Hrs.Duration
Note : Question Paper will be divided into 3 parts.
Part A : This part contain 10 Questions fromn all Three Units of 2 Marks cach.
All Questions are compulsory. Answer limit maximum 20 Words per Question.
Part B : This part contain 05 Questions from all Three Units of 4 Marks each.
All Questions are compulsory. Answer limit maxjmum 50 Words per Question
Pari C : This part will have 03 Questions. Select 01 question from each unit.
Question will be of 20 marks cach. Answer limit-maximum 400 words per ques-
tion.
UNIT -1

Introduction : Nature and scope of marketing. Importance of marketing as a
business function and in the economy. Markeling concepls — traditional and
modeny, Sclling vs. marketing, Marketing mix, Marketing environment,
Product : Concept of product, consumer and industrial goods, product planning
and development. packaging—role and functions, Brand name and trade mark,

Afler sale service. nroduct life cycle concept.
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UNIT - 1I
Price : Imporiance of price in the markeling mix, Factors aﬁ'ccung price of a
preduct/service, discounis and rebates.
Consumer behavier @ Nature, scope and significance of consumer behaviour,
Market sepmeniation — concept and importance, Basis for market segmentation.
Distribution channels- concept and role, Types of distribution channels, Factors
alfecting choice of a distribution channel, Retailer and wholesaler.

UNIT - TII
Promotion : Methods of promotion. Optimum proimotion mix. Advertising media
—their relative merits and limitations, Characteristics of an e[ective advertisement,
Personal selling, Publicity, Sales Promotion and Public Relaiions.
Physical distribution of goods, Transpnrtauun Warehousing, Inventory conirol,
Order processing.
Supgested Readings :
1. Philip Kotler ; Marketing Management-[’earsnn Education.
2.  William M Pride and C. C. Ferrell : Marketing Houghton-Mifflin, Boston.

3. Stanton W. J. Etzel Michael J and Walker Bruée J: Fundamentals of

Marketing McGraw Hill, New Yark.
4. Lamb Charies W. Hair Joseph F. and McDniel Carl Principles of Marketing,
South-Western-Publishing, Cincinnati Ohio.

5. Cravens David W. Hills Gerald E. woodfuff Robert B. Marketing

. Management Richard I, Irwin Homewood, Illinois.
6. Kotier Philip and Ammstrong Gary : Prnciples of Marketing, Prentice-Hall
of India, New Delhi.
7. Fulmer R.M. : The New Marketing McMillan New York.

8. McCarhy J. E. : Basic Marketing — A Managerial Approach : McGraw Hill
New York.

9, Cundiff Edward Wand Still R.R. Basic Marketing — Concepts. Decistons
and Strategties, Prentice Hall, New Delhi.
10. Bushkirk, Richard H. Pronciples of Marketing Dryden Pren Illinois.

11. nE G ®or : fevm & Rigie, Tt wam s goe 35y
3TN

PAPER II (I) FUNDAN[ENTALS OF INSURANCE

3 Hrs.Duration Max. Marks-100
Note : Question Paper will be divided into 3 parts.

Part A ; This part contain [0 Questions from all Three Units of 2 Marl-cs each.
All Questions are compulsory. Answer limit maximum 20 Words per Question.
Part B : This part contain 035 Questicns from all Three Units of 4 Marks each.
All Questions are compulsory. Answer limit maximum 50 Words per Question
Part C : This part will have 03 Qizestions. Select 0t guestion from each unit.

Syltabus/B.Com. Part -1{{/ 13

Question will be of 20 marks each. Answer limit-maximum 400 words per ques-
tion. .

UNIT -1 -,
Introduction to Insurance : Purpose and need of insurance, [nsurance as a social
security 1ool, Insurance and econemic development.
Principles of lile Insurance/Marine/(ire/Medical/General [nsurance. Conlracts
ol Various kind, [nsurable Intercst.

UNIT - [I
Fundamenta! of Agency Law, Definition of an agenl, Agents regulations, in-
surance intcrmediates, Agents remuncration. .
Pracedure for becoming as Agent: Pre-requisite for obtaining license, Dura-
lion of license, Cancellation of license, Revocation or suspension/lermina-
tion of agent appointment. Code of conduct, Unfair practices.
Functions of the Agent, Proposal form and other form for grant of cover Fi-
nancial and medical underwriting, Material information: Noinination and
assignment, Procedure regarding scttlement of policy claims.

UNIT - I
Company Profile ; Organisational set up of the company, Promotion strategy,
Market share, Important activities, Structure, Product, Actuarial profession.
Product pricing- actuarial aspect : Distribution channels.
Suggested Reading :
. Mishra M.N. : Insurance principles and practice : S, Chand and Co., New
Deiha.
Insurance Regulatory Development Act. 1939.
Life Insurance Corporation Act, 1956.
Gupta O.8. : life Insurance : Frank Brothers. New Delhi.
Vinayakam N. Radhaswamy and Vasudevan SV : Insurance — Principles
and practice. S.Chand and Co, New Delhi.
6. Mishra M.N. : life Insurance Corporation of India, Vols I, 11 & 111 : Ra]

Books Jaipur.
7. AR, W WA @ U, TE PBN  f
OR

Paper I1 (ii) — International Marketing
3hrs.Duration - Max. Marks-100
Note : Question Paper will be divided into 3 parts.

Part A : This part contain 10 Questions from all Three Units of 2 Marks ezch.
All Questions are compulsory. Answer limit maximum 20 Words per Question.
Part B : This part contain 05 Questions from all Three Units of 4 Marks each.
All Questions are compulsory. Answer limit maximum 50 Words per Question
Pari C : This part will have 03 Questions. Select 01 question from each umit.

Lo W
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Question will be of 20 marks cach. Answer limit-maximum 400 words per ques-
tion. :
_ _ UNIT - I
Intermational Marketing : Nature, definition and scope, Domestic marketing vs
international marketing, International marketing environment - external and
internal. Identifying and selecting foreign markets, Foreign market entry mode,
* decision.
. Product Planning for Intermational Market: Product designing, Standardiza-
tion vs adaptation, Bianding and packaging, Labeling and quality issues, af-
ler sales services. ,
| UNIT - I :
International Pricing ; Factors influencing international price, Pricing proc-
-ess-process and methods, International price quotation and payment terms.
Promotion of Product/Services Abroad : Methods of intemational promotion,
Direct mail and sales. literature, Advertising, Personal selling, Trade fairs and
exhibitions.
UNIT : III _
International Distribution : Distribution Channels and logistics decisions.
Selection and appointment of foreign sales agent.
Export Policy and Practices in India : Exim policy — an overview, Trends in
India's foreign trade, Steps in starting an export business, Product selection,
Market sclection, Export pricing, Export finance, Documentation, Export pro-
cedures, Export assistance and incentives.
Suggested Readings :
1. Bhattacharya R.L. and Varshney B : Inlemnational Marketing Manage-
ment, Sultan Chand, New Delhi.
2. Bhattacharya B : Export Marketing Strategies for Success, Global Press,
New Delhi. _
3. Kecegan W.]. : Multinational Markeling Management, Prentice Hall, New
Delhi.
4. Kriplani V : International Marketing, Prentice Hall New Delhi.
Taggart J.H. and Moder Mott M.C. : The Essence of Intemmational Busi-
ness, Prentlice Hall, New Delhi.

LN

=

Kotler Phillip : Principles of Marketing, Prentice Hall New Delhi.
7. Fayer Weather John : Intemational Marketing, Prentice Hall, New Delhi.
§. Caterora P.M. and Keavenay 5.M., Marketing an International Perspec-

tive, Erwin Homewood, Illionis.

8. Paliwala, Stanley J : The Essence of International Marketing, Prentice
Hall, New Delhi.

Syllabus/B.Com. Part -III / 15
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Stggested Readings »

l. Bhattacharya R.L. and Varshney B : International Marketing Management,
Sultan Chand, New Delhi.

2. Bhatiacharya B : Export Marketing Stratcgies for Success, Global Press,
New Delhi.

3. Keesgan W.J. : Multinational Marketing Management, Prenttce Hall, New
- Delhi.

4. Kriplani V : International Marketing, Prentice Hall New Delhi.

5. Taggart J.H. and Moder Mott M.C. : The Essence of International Business,
Prentice Hall, New Delhi. '

6. Kotler Phillip : Principles of Marketing, Prentice Hall New Delhi.
7. Fayer Weather John : International Marketing, Prentice Hall, New Delhi.

8. Caterora PM. and Keavenay S.M., Marketing an Intemational Perspective,
Erwin Homewood, Illionis.

9. Paliwala, Stanley J : The Essence of Intemational Marketing, Prentice Hall,

New Delhi,
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Supgested Reading : | :
1. Mishra M.N. : Insurance principles and practice : S. Chand and Co., New
Delhi.
Insurance Regulatory Development Act. 1999.
Life Insurance Corporation Act, 1956,

Gupta Q.S. : life Insurance : Frank Brothers. New Delhi.

Vinayakam N. Radhaswamy and Vasudevan SV : Insurance — Principles
and practice. S.Chand and Co. New Delhr.

6. Mishra M.N. : life Insurance Corporation of India, Vols I, 11 & 111 : Raj
Books Jaipur.
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Suggested Readings :

1. Bhattacharya R.L. and Varshney B : International Marketing
Management, Sullan Chand, New Delha.

2, Bhattacharya B : Export Marketing Strategies for Success, Global Press,
New Delh.

3. Keegan W.J. : Multinational Marketing Management, Prentice Hall, New
Delhi.

4. Kriplani V : International Marketing, Prentice Hall New Delhi.

5. Taggart J.H. and Moder Mott M.C. : The Essence of International
Business, Prentice Hall, New Delhi,

6. Kotler Phillip : Principles of Marketing, Prentice Hall New Delhi.

7. Fayer Weather John : International Marketing, Prentice Hall, New Delhi.

8. Caterora P.M. and Keavenay 5.M., Marketing an International Perspective,
Erwin Homewood, Illionis.

9. Paliwala, Stanley J : The Essence of Entematinna[ Marketing, Prentice
Hall, New Delhi.

3. BANKING & FINAN CIAL MANAGEMENT

Schente:

Two Papers Min. Pass marks 72 Max Marks 200
Paper 1 3 hrs. Duration 100 marks
" Paper 11 3 hrs. Duration - | 00marks
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Paper-I (compulsory): Project Planning
& Budgetary Control |

3 Hrs. Duration Max. Marks 100
Notc : Question Paper will be divided into 3 parts -
Part A : This part contain 10 questions from all three units (minimum 3 questions
from each unit ) of 2 marks each. All question are compulsory. Answer limit
maximum 20 words per question.
Part B : This part contain 05 questions from all three units of 4 marks each
(minimum 1 question from each unit). All question are compulsory. Answer limit
maximum 50 words per question. .
Part C : This part contain 03 questions from all three units (with internal choice
in cach question). All question ar¢ compulsory. Answer limit maximum 400 words

per queshion.

Unit - I
Project: Meaning, Definition, Characteristics; Project Identification; Prcuect
Life Cycle Causes of project [ailures; Project Feasibility Analysis: Markel,
Technical, Financial; Business forecasting: Meaning, Imporiance, Limitations,
tools & techniques and cssentials of Business Forecasting.

Unit - I1
Project Budgeting Methods: Payback, ARR, NPV, IRR; Zero Ease Budgeting;
Project Location & Layout: Project Location and Site selection; Project layout

methods.
Project Organization Structure; Sctting up of organization structure; Project

Manager: Qualifications, selection and training, - role & responsibility of a project
manager. Marginal costing technique for Projecl Decision; Ro le of development
Financial Institutions

Unit - IT1
Project financing-Meaning, Sources, Merits & dements. Line of Balance (LOB).
Use of networking techniques in Project planning-PERT/CPM.
Budgetary Control - Meaning, Characteristics, Objects and benefits of budg-
ctary control. Budgzctary Control vs Standard costing - Material Variances,
Labour Varniances,
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