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Unit-11 i Y L
Addvertlsing Agency-role, structure and function, client agency relationship,
madta planaing pud budgeting, media selection, research techniques in
nidveriising . B, U
Advartising campuign = The planning cyéTQ,-U_SP, Brand building and
poshifoning, Brnd Bqaity, importanceiof brand power, brand strategy and
shnefmo, Tnfegrated ndverlising campaign
. Unit- 111
Cientiva process, Tdea generatlon, story board, advertising copy writing and
peoducdon for vilogs mags medin, N
flconomics of web ennbled medin, content, advertising, online shopping,
ficketing nnd o & i commeree Market rescarch —Product. research, audience/
congumer resemch, marketing stinlegies, event as a marketing tool, global
marketing, mmketing sud pew media, event management
Suggested Rendingy: . si,,
. Auker, David A,, Rajeey Ui and Jobn G Myers, Advertising Management,
. PrenticesHill,New Delhl, x»
2 Sengupta, Subrote, I3awd Positioniug, TataMcGras-Hitl Publishing Co., New Delbi,
3 Rege, G.M,, Advetising At nad [deas. Kareer Institule, Bombay,
4, Caples, Joha,, Tested Advertising Methods, Harper &13ros, New York,
5. Oglivy, David, The Unputdished David Oglivy, Sidgwick & Johnsan, London.
6. Harrison, Tony (Bd.), A Handbook of Advertising Technlques, Kogao age,
London, \ g
7. . Chunuawali, SiA. and K.C, Scthia, Foundations of Advaitislng: Theory and
Practice, 1 limalayn lublications, Bombay,
R s Riv, R auie o Rigie, vorwr R r s Wi |
JMC 404 PProject Report and Viva Voce
The Project Report is required (6 be submitted at least fiflcen days before the
commencement of the Semester IV (Final Year) examinution, Those students
who fail to do so will not be allowed to appear in the exnminatioe.
The studenl have to write the project report in any wedia or any other
organizatian, taking one of the topic relating to the below mentioned major
areas it consullation of the Regular/Guest/Visiting Paculty member and Flead/
incharge of (he Departiment,
Broadcasting,
Print Medin, ,
Development Support Communication,
Qa-Line/Cyber Medin, '
- Media Management,
Public Relation and Adverlising. )
The Project Repoit will be evaluated by Extemal examiner and internal examiner
“out of 50 marks nnd Viva voce will be of 50 marks. The viva voce will be based

- on project report, contemporary knowledge in journalism and mass

" sommunication and subject knowledge. The panel of examiner for Viva voce

© exam will include externial examiner and Head/Incharge of the Departinent.
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I. Change in Statutes/Ord1nances/Rules/
+  Regulations Syllabus and Books may, from
time to time, be made by amendment or
remaking, and a candidate shall, except inso
far as the University determines otherwise
comply withany change thal applies to years

he has not complc,led at the time of change.
"The decision I.‘llgen by the Academic

~Council shall be final.
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Maharshi Dayanand Suraswati University Ajmer
ML.A. (Journalism and Mass Communication) .
w.e.f. Session 2015-16

Ordinance for the MLA. (Journalism and Mass Communication)
Programme: M.A. (Journalism .tml Mass Communication) programme is
designed as a four semester progeamine spread over a two year period.

Eligibitity: The candidate secking admission for the first year of MLA,
(Journalism and Mass Communication) shall be required to possess a Bachelors
degree in any discipline with 45% marks-it aggregale either of this university
of equivalent thereto .:(uI for SC/ST/OBC candidates as per University
reservation Rules. Prefertnce will e given to the candidate who possesses the
Bachelor degree in Jourtml(sm and Mass Communication, Candidates who
have appearcd or are appearing in the final ‘year of qualifying examination may

‘apply for admission at their own risk subject to the condition that thoy will be

required to submit the mark-sheet of the qualifying examination at the time of
counselling, failing which their candidature shall be cancelled without notice,
Admission: The adiission to the M.A, (Journalism and Mass Communication)
programme shall be made in order of merit to be determlned on the basis of
marks obtained at the qualifying exams, Any change in the course sylla.bi and
scheme of examination shall be governed under the University ordinances,

Examination: The examination for the two year degree of MLA. (Journalism and

Mass Communication). shall consist of Four Semester, two in Previous smd two
in Final of the course — i
M A. (Journalism and Mass Communication) (Prewous)
Semester I Examination
Semester 11 Examinatlon
M.A, (Journalism and-Mass Communication) (Fmal)
Semester HI Examination
- Semester W Exammaucn .

_-aﬂ' iliated- coflege for appearing in the examination,

PROGRAMMEADMINIS’IRAT[ON

e

. Evaluation

(i) Each Lheory papcr will carry 40 :mrks The duratkm of wntten c*{mmnallon for
each paper shall be of three hours. The Intemal Assessment will carry {0 marks
for each paper to be given by the concerned te sher.

(i)  Thescheme of cvakugtton ol project studle*\ sh I be done by both inlemn.l and

external experts. [

(iliy To'pass the semcster examination student is rci nired to secure 25% marks in
individual paper (combining internal and exterial examination) and 36% in
aggregate in the semester, The student can carry.over the paper from one seiester
to another or one yeart to other as per, the Unwersﬂy s other Post Graduate
courses in Arts and Commerce.
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(iv)

v)
(vi)

(vii)

The degree shall be awarde
results of first yeor, Sem
examinations as follows: _
- Securing 60% und above : .
- Sccuring 45% und more and below 60%

« Securing 36% and above bul Tess l'h,an 45%

A stadent ta be eligible for awmd v degree has lo ¢

per University ordinances, y

- A cunlidate who Fail to qualily all the papers 0
Semester § & [For finnl clags Semester & EV,

d1o sucqéssfﬁl studerits on the basis of the combined
estor | & 11 and second year Semester 11 & 1V

—

1 Division

(I Division

Pass

lear all the papers offered as

f examination either in previous
shall appear it the due papers in

the next (hree seuesier exantiation when the paper becomes due, )
A candidate who desires to improve his or her performance shall appear at the

subsequant examination as per University ordinances.
Question Paper Paltern:A canditlnte has to attempt five

len questions from the course syllabus.
Adtendance: As per universily rule.

TIE l'l{QGRAMMIﬁ J
The M.A. (Journalism und Mass C

programme. The course structure is as follows:

COURSE STRUCTURE
The programme has been organized in

The list of papers offered dutiug First Year and Second Year of

shall be as follows: .
M.A. (Journslism 2

_Rirst Semester

nd ﬂi\:‘lass Communication)

questions in all out of

-

: :
ommunication) is a two-year full-time

two years-First Year aud Second Year.

the programme

. Marks

S, | Subject (Course Title, | {nternnl | Theory Exam.
No. | Code Assessment
T, [ IMC 101 | Principles of Communication

and Commuuication Theory 10 40
2. | IMC 102 | Origins and Growth of Media 10 40
3. .| IMC 103 {Reporting and Feature Writing 0 40
4. | JMC 104 | Editing, Layout and Design .t 40

. Sccond Semesier

8, | Subject |Course Title {nternul - (Thcory Exam,
No. | Code Assassment
1. 1JMC201 |Radio Journalism 2 . {0 4
2. | 1MC 202 | Televigion Journalism 10 49
1.} IMC203 {Communication Research * 10 40
4. | IMC 204 |Media Laws and Ethics 10" 40

N
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1 . T el e
Third Semesfer o
S. | Subject . [Course Title : Internal | Theory Exam.
No, | Code ' il Assessment| - '
1. | IMC301 | Rural and.Development . 10 40
i Communication , :
2, | JMC302 | Science and Environment | - .10 a6, - 7
. | Communication - . . ol
3. [JMC303 | Media Owoership and . .10 1077 40
Managefent 'L ' .
4. {IMC304 | Contemporary Media - <10 10 40 . ..
Technologies .. R -
Fourth Semester L
S. | Subject |Course Title Internal ' |Theaty Exarn.
No. | Code b ~ |Assessment i
1. | IMC401 | Statistical Methods and Tools'| = =~
. in Communication Research 0 |7 40
2. | IMC402 | Public Relation and.Corporate, . E
Communication ~ 10 40
3. | IMC 403 | Advertising and Marketing _ 10 .o 40
4. { IMC 404 {Project Report and Viva Voce 10 40

Note: The contact hour of teaching would be 25-30 hours for each theory paper except
Froject Report and including internal assessment, The project report will be guided to
the students by the Regular/Guest/Visiting Faculty as allotted by, the Head/Incharge of
the Depariment as the case may be. = :
JMC 101 Priceiples of Communication and Communication Theory

. Unit-1 e m ¥ ,
Communication: Definition, Concept, elements, forms, process and functions
of communication, types of Communication, Need and Significance of
communication, Public Opinion and Propaganda, Publicity, New aspects of
Communication. . o

Unit- I§ !
Emergence of Theories: Propaganda: Concept, Devices and Theory; System
Theory; Information: Theory, Cognitive, and Consistency Theories, Attitude
Change Theories Unit, Interpersonal and Mass Conununication Theories
; Unit- [1I ;

Theorics of Communication: Sociological and Normative Theories Bullet,
Psychotogical or Individual Differences, Personal Influence, Cultivation,
Dependency, Uses and Gratification, Agenda setting, Free Press, Development,
Communist Media theory and others. . '

. Suggested Readings:
L.

McQuail Denis,Mass Communication Theory, (New Ed.), Soge Publication Ltd.
2 Rogers M. Evesett,A History of Communication Study, New York, Free Press
3, ., Littlejohn, W. Stephen, Theoties of Human Communication, (New Ed.), Belmont,
~ California. '

4, Kincaid, D. Lawrence, Communication Theqpy — Eastera a d Western
L W AWJ) .
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Perspectives, Academic ress Ine., San chgo

i Kutnar, J. Kaval, 'Mass Cosumunication in India, Jaico l’ubh:.hml__ house,
Botbuay, (New Ltl ) x4

; HGC 102 Ovigins and Growtll of Media ) i

Unlt-1, : i

/
History of tnclian News Paper= Barly Journalism in Bengal, Borubay and Madras,

Prosidencics; Press and Freedom Movement; Press and Emmgency. Press int

Indian Languuge; News Agencies, i

Unit-11 4
Radio: Origin and Development of' Radio; All Indla Racho, Milcstone in the!
history of Radio in India; M sdlio,
Television: Origin and Dovelomuent of Television; Milestone in the history of
Indian television; Doordarshan} i'rasar Bharati' Satellite and (,able lele\ismn
in India; Private Chanucls.

Unit-111
Cinema: Salicnt Era to the (nlkies, Cinema in India, Bollywood, To!lywood
Koliwood, Traditiona! Medin tn Indin, Folk and Theatre,
Origin and Growth of Medin in Rajasthan: Newspaper, Television, ,Ncws
Agencies, Movement in Rajusthan,
Suggested Rendings:
1, P. Parthasactl, Maders Jourmalism in' Indm (1991), Sterling Publisher.

2, Irwin Tang, A History of Mass Cnrnmumcﬂhon Six Information Revolutions,
Facal Press.

3. Brinn Wington, Medin Technology Soclbty Ahistory (rom telegraph to intemnet,

Routledge,
JMC 103 Ru]ml'ling and Feature Writing
Unit- I
Definitions of News, news values, soutces of news, news gathering; qualities

_and-7°C's of News, categories of reporters, special correspondent the reporter

and his beat, reporter's qualities and responsibilitics, Reporting for a news
agency and reporting for a daily newspaper;
Essentials of news writing, ncws story structure, the inverted pyramld
impottance and various kinds of leads, .

Unit- IY
Niche Reperting-Agriculture, Business, Crime, Lifestyle, Celebrily, Defence,

" Peace and Conflict,: Capital Markets, Environmsent, Education, Science and

Technology, Court, Legislature, Sports, Health and Nutrition, Conventions &

Serminars; ofitlcal Events, Elections, Writing Obltuarics,

History of [nternet, News Portals, Blogs, Definition and ehuracteristics of Online

Media- New media-as a tool for social change, interactivity and new media,

Internet and impact on mass media, web newspapets, radio, and television
Unit- 11

Peature- Meaning, Concept and various types. A feature d:simbmshed from a

news story, a special article and an cd:torial Preparation of manuscript; feature

syndicates; freelance writing,

Writing reviews of books, films, theatra and peclorming ‘\rls. Language

proficiency; Developing writing skills-usabes, CONUNON CITOrs, newspaper

iexicon, syntax. . 2\ }

—

I —

-~
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Suggested Readmgs

I 8 Kamath, M.V., Professional Journalism, Vikas Publiahlngliouse, New Dc]htl

2, Lewis, James., The Active Reporter, Press Institute of India, New Delbi.

3 Kumath, M.V., The Sonmalist’s 1 undbook, Vikas Pablishing House, New Dethi.

. Sahay, Uday, Making News : + Hlnodbook of the Media in Contemporary India,
Oxlord Unlveisity .

S Press, New Delhi,

I MaeDougull, Cuclis D, lnterpretative Reporting, Macmillan, New, York.A,
“Munval for News /\gcna.y Reporters, Indian Institute of Mass Communiuation.
New Delhi,

7 Allicd Pablishers Pyt Tad,, New Delhi.

8 Agrawal, Veerbala, Gupm, V.8, Handbouk ot Journalism and Mass
Communication, Concept '

9 Alexandet, Louis., Beyond the Facts:
Gull'ablishing Co., Texus,

1N Metzler, Ken,, Creative Inierviewing. Prentice Hall, New Jersey,

1. Nelson, Roy Paul,, Articles and Peatures. Houghton-Mim[n, Baston,

(2.  Nicholls, Brian,, Fcaturts with Flair, Vikas Publlshmg House, New Dethi.

13, Mehia, D.S., Mass Communical ionand Joumatmm in India. Allied Publications
Pvt.Ltd. Bumb&y

14, mwaﬁ?#mm*ﬁmﬁaﬁwm.mi .

15, mwmwﬁm,ﬁaﬁﬁw.wl R

16. &maﬁfﬁﬂvwwm:maﬁ?mﬁ;wﬁmﬁaﬁw
AaGITI |

17.  swrar, ©f WWWWWMW@W@W

18, a@ammﬁmmwﬁlﬂmﬁﬁl-

9.  Ray, Tapas, Online J ournalism : A Basic Text, Cambridge Umvermty Press

India Pvt Lid,
20.  Joshi, Prof V K,Online Jounralism ,Enkay Publlsh{ng House

A Guidc to the Art of Fealure .Wr:tlng.

2, A, ERRm U@ Rmd T, 39 , TEXR GTET,
JMC 104 Editing, Layout and Printing
Unit- ¥

Otganization, structure and opc.ratlon of the newstoom of a daily newspaper
and news agency, Need for editing, tools of online editing; qualities and -
responsibilities of sub-editor, chief sub-editor, nows editor, Concept of reader’s
cditor and Ombudsmen, Editorial p'v,gel ar;;i opinion writing.

Unit-

| Heading: various types and art of writing; Text- b’rc,akers and their use for

dressing copy writing. Photo journalism, Pictures: sele¢tion and editing, writing
_captions,

Desiga: Principles and functions of newspaper design, factors that influence,
design; mechanics of page make-up. y :

© Unit- 11K .

Brief history of printing. compumnzed photo type sertmg Lettcrpress, Offset,
Gravure. Recent technological innovations in composmg, Proof readmg

symbols and importance. .
Ethics and new media-consequences and issucs pertaining to irresponsmlc.

wrmng and transfer of SMS;’MMS sting operatiqns, Online media and ¢
g ::?" . I‘(’_. | e |

‘ -
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soveinanee, digital divide and djpits '
Sugpested ,Reudings: i E '

. George, L1, Editing, A Handbook t‘oli' Journalists, IIMC, New Delhi

© 2 ides, Michacl, The Sub. : : 2
Delli, ¢l, The Sub Cditﬂl"lh Clol‘pp.an|on:l1.)1.05311“3“““& Gr'ltidia., ¥iow

3. Evans, Harold,, Bditing i Willisi
oy sy rareld,, Bditing and Design (5 Volumes). William Heinanat
i . j ‘ £ 11¢ i umes). William Heinamana; L
g - M:::cf:cg:::y?iﬂ;wamz::; (1Pl I\{I}anual). Interational Press lna!ilwtc‘ g;‘r:;fm.
6 Ao T 8 Paper Layout aqd Design, Ip»}fa State Univcrsi;y Press,

Gibson, Martin L., Editing in the Elestron! ; ;
ok tting in the Electronic Erzn.'!’r_cnlz_ice-ﬁall'of!adia Pyt,

7. Sutton, Albert A., Desiu ; : ;
8  New Y,ork. » Design and Make-up of the Newspaper. Prentice-1all fild

] Maghdam, Dinel., ¢ T T P N U o Pyt : .
. oo e, Compulers in Newspaper Puhl_hs:'hmg. Marcel-Dekker Inc.,
9. Collin, D.H,, Dictionary
= Midlesex,

- Worlock, Peter,, The Desk “Top Publisks :
i, it p Publishing Book, Heinemann, L

- Shrivastava, K.M., News Reparting & Editing, Sterling Publishers bt L

of Peinting & Pl‘lh_l‘i.shlliilg. Peter Collin Publishing Ld.,

= New Delhi,

« Parthasurathy, 1 ‘ et ;

| Delhi, b “‘“ISMWJHII'. Basic Joumqllsnz, MacMillan India Ltd,, New

3. Krishnamoorti, R i : % g =
New Delhi. iy R., Copy Prepacntion & Proof-reading. Norihern Book Contre,-

4. dwa3, qevr wwonfr stedfa RegRY fawy
] ! T TG, +
IS, IRWE, S e e HTRY R e amﬁﬁw};};’ﬁ'

16, I & [
:’:-fgj‘:ﬁﬁr i, R AR, yaor o wree, woRen R oy srprae,
17, SN, e, v uReg fer R s s, e

18.  wgd, o i, FICRIE T T A, Rrer R W ST TG |
JIMC 201 Radio Journalism '
- Unit- 1
General principles of writing and editing for radio scripls

Radio News writin : ] : :
atedia. 8 and ediling, characteristics, comparison with news [n print’

‘A

Unit- 11
Radio r i di
"'audienc:ppﬂ:;;rl:::r::;eIiz;?ili[:; énterview, discussions and features, Special
( y » Nadio Cotmentary, Basics of news i i
: A 5 1ews reading,
anchoring & Rling preducing proggmmes for community rudio S
. _ it-T11 '
Radio pr i i andla
e grzggrl?;:] rrutdll.:kctmn?- basics of audio produciion, formats, features, news
s talks, radio drama, phone-in, dncmtwnlarius,. indoor and

outdoor recordings, sound desi Sl
sound de , j S i
programmes. #i9% I:51gn, Pl‘illc!plps of radio editing, educational

lSuggest‘ed Readings; '
i« Chatietjee, P.C,, Broadcasting in India S
'y WCa g in India, Sage, Now Delhi,
: Luthra, tLR., Indian Bmgdcastm_g. Publications Division, Govt, of India, New

CIETL Y (S
ne "
o . u 4

o ]
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3, Bhatt, $.C., Broadeast Journalism; Basic Principles, Har-Anand Publications,
New Delhi, % B e e e ; e o e

i, Bacyah, U.L., This is All Indin Rudio, Publications Division, New Delhi,

3. Jain, 8.2, Arl of Broadensting, Infellectual Publishing House, New Delbi.

G Shrivastava, K.M., Radio and TV Journalism, Sterling Publishers Pvi, Lad.,
New Delhi <z, :

¥ Chaterji, P.C., Broadeasting in ndia, Siige, New Dethi,. b e

g, e, e, AR dwm, Rew, R vy g, we |

9, Reawss, wfderd, sregrnd), were e Ral )

W, g, e, TR @ fay waeR e e o o -

1, o, TRe wEER, wRyr W) fdw e, wifewr W, S |

- AMC 202 ‘Felevision Journalism o '

. Unit-1 - .

Qencenl principles of writing for TV, television languuge and grammar, writing

andd editing news, basics, of news reading and anchoring, TV report, interview,

ddlseussions and documentaries. : ' ' :

-

Unit-I1 ;
lefevision programnie production-production elements, formats, camera,
tighting, audio-swathing, video tape recording, post production editing, special -
elfects, studio lighting, sound effects; mixing, editing for television; linear and
uon linear editing, X : :

< b3 Unit-TH ‘f 2 g
Use of Radio and TV for education and development,socio cultural implications
and impacts of satellite channels, and social sites, TRP, . E2

Suggested Readings: "

I Singh, Chandrakant P., Before the Headfines: A Hand Book of Television
Journalism, MacMillan India 1.tet,, Delhi, ' b

2, Shrivastava, K.M., Radio and-I'V Journalism, Sterling Publishets Pvt. Ltd.,
New Delhi. ) i 5 b

3 Saxsena, Gopal, Television in [ndia, Vikas Publishing Housc, New Delhi.

4, Acharya, RN, Television in India, Manas Publication, Delhi, _

B ‘French, David and Michael Richard (Eds.),, Contemporary Television, Eastern

“— Parspective. Sage, New Delhi s

6. Ninan, Sevanti., Through the Magic Window: Television and Chasge in India.
Penguin Books, New Delli,

7 Dahlgren, Peter, Television and the Public Sphere; Citizenship, Democracy and
the Mcdia, Snge, London, : i o

8. PR, awiEd Uq W o, Lefife e Rmngwl g, Reeh

9, R, StePRAR, TfoF-afRer aik v R, aNerT werE e

0. =, <6 affer, it wos mgn RafE, waeaa wee, fRed

. e gord, gewer oad W aw, R germ, 39y

: : s JMQ 203 Communication Research

: L ; Unit~ [ tom R
Communicéation Research: Definition, Development, Process and Scope of
Communication Research, o s g Fog g s
Communication Research Types: Basic and Applied.Research; Quantitative,
Qualitative and Mixed Methods Research, Readorship surveys, TAM and .
Listonership: PR R LN :

4

t s
56" oy Do
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Unit- 11
Communication Research Design: Elements of R ' ig erin
3 csearch Design; i
Survey and Longitudinal rescarch Designs, ] " ———

]

Theory Building in Communication Rcsejhrch: Dcﬁuiﬁon; Elements, Concepts,

- Variables and Hypothesis. :
% i Unit- 111 - @
ampling: Census v/s Sampling Method; Probabllity and Non-probability

+ Sample types;Determining Sample size, -

'y ] : :I ] Afi I SIS,
1- Ahlua Ram {200] ) Rthﬂl‘Ch MOﬂlDdS‘ Jai]’"f: Ri“\'a‘lt 1 “bllca“ons

2 Allen Mike (2008) Quantitative Research in Comnnunication, USA: Sage

Publications, “
L ;lnctrﬁ;;.uztt %?1 ltf].zg d cil'itmim) Media and Comunmicalion Research Methods An
: 0 Qualitative and Quantitative 18
S Quantitative Approaches. USA: .‘_.-ag?
4, Frey ot al. (2000) Investigating Communicati i
Ltal, § fon: A Intod
Mo, USA: Al e e it Introduction fo Rescarch

3, Ttansen A, el al, (2004) Mass Communicati
ch A, . § munication Rese 3 3} ¥
o e ': wn Resenrely Methods, Lf)ndo:n.
'6,'. l?ff;\;mF ;Fl’nl'(lgtj:ltg;.gﬂﬂ.?} Communication Resenrch. USA: Allyn and Bacon,
« a0 Leslie)Z, ummunication Reseacch Methods {1 : .
Y eseacch Me nds (o PPostmadern Culture,
8. Lindlof Thomas R, (2010, 3rd edition) Qualitative Commtmication Research,

; ;.LSA; Sage Publications. 2 .
- lerrigan, G, & luston, C. L. (2008, 2nd edifios, Pape ek icatic
ResearchMethods. Oxford Univcrsi;y Press. i il Cemn?unu.auon

10, Reinard John C. (2007) {ntroduction fo Coi SSURre
e S to Communication Rtesearch (Paperback).

l . LE i i i i i A
i :::{w;;g:.umas (2002) Principles of‘f’{cscarch in Conmunication. USA: Allyn

2. rnar »
;I,Iega}?c»::ign]ilmmld { 2010) Introducing Conutumleation Rescarch, USA: Sage

13, "Weaver and Wilhoit (20 icati 5 ;
) i (2003) Mass Communication Research and Theory, USA:
v Wimmer,R.D, aud joseph R, Dominick (2006) Muss Meli rocesses,
KD, ¢ . Dom 38 Medin Kesearch; P
; Approaches and Applications. India Editjon: Cenguge Lepming, :
5. SIS, X, WIS W gE A, O e, SR
16. e, T, won, DA M, sRam wiker s, e
JMC 204 Media Laws and Eiliies
by o8 press Ly b incil Freadbrs
( press laws w India, Freedom of speech und expres i
st t m of ¢ presston and their
limits; Parliamentary privileges, Contem pt of court, Law of defamation, Official

Secrets Act, 1923, Right to Information, Act, Press mnl Registeation of Books

Act, 1867, Media Reporting of Child Rights, v
Ty . Unit-m1, N\
orking Journalists and Other, Newspaper Employees (Conditions of Service -

& Miscellaneous P:‘ovisions) Act, 1955, Copyright Act, Press Council Act;

" .
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lndecent Representation of Women Act, Cable TelevisionAct, Information
Tuchnology Act, Drugs and Magic Remedics Act. o
' Uwit- (KN '
lthical problems including privacy, right to reply, communal writing and
sensationaland yellow journalism; I'ress Councl) of India and its broad guidelines
for the press and other professional organizations, Accountability and
liclependence of media, N ' ’
Suppested Readings: : W
I Reports of the First Press Commission (1954) and the Second Press Commission
(1982). - N .
2. Basu, Durga Das, The Law of (liw Press in India. Prentico-Hali of India, New
Delhi. - il el
3 Kagzi, M.C.J., The Constitution of India. Matropolitan Book Co., Delhi,
1, Sorabji, Sofi J., Law of Press Censorship in India. HM. Tripatsi Pvt. Lid.. Bombay.
5. Radhakrishnamurti, Baddepudi., inlinn Press Laws. Indian Law House, Guntur,
6. Report of the Second Press Conunission (1982), Govt. of India, Publications
Division,
7. Noorani, A.G. (Ed.)., Freedom of the Press in India. Nachiketa Publications
Ltd., Bombay. N . :
8. Rayudu, C.S. & Rado Dr:Nageswar S.B,, Mass Media Laws and Regulations, Himalaya
9. Publishing House, Delhi. ' C
10,  Venkateswaraa, K.S., Mass Mudia Laws and Regulations in India, Asian Mass
0 Communication, '
11, . Singapore. s ' '
2. * Grover, AN., Press and (he Law, Vikas fublishing House Pvt. Ltd, New Delhi,
13.  Nordenstreng, Kaarle and [1iNi Topuz (Eds.). Journalist: Status, Rights and
Responsibilities.International Organization of Journalists, Praguc:
(4.  Kataria, Dr.S.K.Right lo inforamation, National Publishing House, New Delti
(5. UTURY, AT, SHRT ANEAT QMR S BT SR arf srert g e |
16. Bam, < < fruir, dw AR, Reafae ser, aRem
17. W, e q e, Qe e @ ofeR, P, w1 R )
18, olE, oMY GWR @ WraEl e, gEw o afbter: R ek
AR, VY BR S TaHI, ORI S W TG ERMHE, WA
) «}MC 301 Rural and Development Communication
' Unit- I ot
Concept of Development: Changes In the concept and scope of development,
historical overview of development, issues and indicators of development,
development in India in the Five Year Plans, Role of Communication in
Developrent. ; il ..
Approach to development: Basic need, integrated development, Local
organisations, Self development and Participatory development.
Unit- I powm By ow

Development Communication: Concept and process, Dominant, Dependency '

and Participatory Models of Communication, Participatory message making,

Decision making and actipn. "~ : i :
Role of interpersonal channels, traditional media, mass média, new information

and communication technology in development, with special reference to India.

s Sl '!‘ o & E-—'—""""-" l
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) ~ Unit- 10 R ;
Socinl and Rural Development: Social indicators of development-education,

titeracy, nuirition and health, population conlrol and family weifare, etwironment,
wonmen empowerment, :

Coverage of contemporary social issues of importance to saciety such as

gender, race, elhnicily, religion, social class, poverty, development issues and
public health, ethical and context specific considerations in reporting such

Issues,
Swggested Readings: i ] '
L White, Shirley A., K. Sudunandan Nair and Joscph Ascrofl, Participatory
Communication; Working for Change and Development, Sage, New Delbi.
2 Ambastha, C.K., Comimunication Patterns in Innovation Development,
Extension and ClientSystem, 13.R. Fublishing Corpovation, Delbi,
3. Servacs, Jun, Thomas 1., Jacobson and Shirley A. White {F:ds.).'Parliciqalory
Communicationfor Social Change, Sage, New Delhi, . :
4, Schramm, Wilbur, Mass Comumnu tication and National Devclopment. UNESCO,
Paris, '
= Thakut, 1.8, and Binod Agnowal (Eds.), Media Utilization for the Development
. of Women nud Children, Concept Publishers, New Delhi,
B, Poklirapurkar, Ruja, Rural Development through Comuwily Television.
Concept Publishers, New Delhi,
7 Raw, 13.5.5.. Television for Rural Dovelopment. Coneept Publishers, New Delhj,
8. Mehta, SR, (I%1), Communication and Development: Issucs and Perspectives,
Rawat Publications, Juipur and New Delhi, - '
9.0 Banerjes, Sunmanta, Family Planning Communication-A Critique of Indian
Programme, Radiant Publications, Now Delhi,
-10,  Dhama, O, and 0.1 Bhatnagar, Education and Communication for
Development, Oxfond a0d W11 Publishing Houses, New Delhi,
1. Gupla, V8,, Conmunication and Development, Concept Publishing Co, New Delhi.,
12,  Gupla, V.8, and Singh, Ranjit (13, ), Communication Planning for Sociocconomic
Developent, Har, Anand Publication, New Delti, S
13. Narula, Una, Development Communitation “Theory mml 'ractice, Har.Anand
Publication, New Delhi :
14, Dus, MR, and Gupta, V.8,, Media and Development, IunAnand Publication,
- New Delhi

15, Kuppuswamy, 13, Communication and Soctul Development in India. Sterling

Publishers, New Delhi, ", i

6. STy, Siffe G, TERBReT v e war, Aoy yangm A ATt |
IMC 302 Scicnce and Environment Communication )

" Unit-1 .

Public Understanding of Science (PUS), how (o promote the PUS, Scientific
literacy, Scienlitic Culture, Scientific thinking and attitude, Globalization and
changing attitudes towards Science, Role of Scicnce and Techuology in the

modern society, . .
; Unit-11

Classification and brief description of different genres of sclentific writings,
popular sclence fiction and science Journalism, relutionship between scierice
and the public, Popularizing Science and Technology: Methods and Problems,
Promoting scientific outlook and using science and technology for social change.

> q )
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Unit-111 ' : ’ o
i : n
iInvironment Communication; Mcaning, concept and importance; Writing

i for ¢o jcat ironmental
(2uvironment news stoties, important mudmbtor Zolmmﬁnmm;ttér:lgrf;i\::z?::;m
5 ties, oo
iting and producing Enviroument basc proga fadinteley
:if:!wifm‘t;:at:n%vﬁtiugpfcatu:es ‘on Enviconment, commutticating Environmental issies
. ' 1 ;
lo neral audiences,
Suggested Readings: .
lugg Vilanilam, J. V., Science Communicat e ! .
Publication,New Delhl. = s
2 ok, Shaee R, R R v, aﬁ@rmqgummwﬁ Reoht
3. Wi, St gERAme e, el e, j |
JMC 303 Media Ownership and Managemen
B Unit- 1 o |
{ i v Diff of
Principals of Management practices in media l'nduslry-! D‘li‘le:in(t);yapzz“y |
EWS| ‘:\Pcr' ownership patterns in india, Orgams-aticna ipat-te e
] wspa er-and magazine, functioning of e.ditonal, bus neslss :
:e argrrfznts inter-relationship aod coordination among them;
o | ' B | private TV & Radio
Organizational structure of AIR & Doordarshan and .:pm:la?:mc“on .
Chgannels' in India, News Agencics of india- Structure an 5
media ownership.

-

L B B T R ‘
lon und Developaient thiough Media, Sage

Unit- B , s
; i i i dvertising as sources of revenue;
Newsl)apet" e'c:f nlorlr:ll::fr’yc;‘rzf:luc:: : ‘;1;:?: f:rum; Probglems of sm,hll- newsgﬁpefs(i
Newspﬂg“";‘c‘:mf; .press to éope with the chaliunges from elecq?n:c ,m: mse 3;;.
?:f::::t; Introduction to wmajor [udian mrofesatm1§1U:}rganisattqns 0 , ;
'INS, ABC, Editor’s Guild of India, AINPEC, IFWJ, NUJ,

Readings: ) L
?“ggesit{i‘;crt of ﬂtcgﬁnqu iry Cominittee on Small Newspaper.(1965), .

2. Kothari, Gulab, Newspaper Managenient in [ndia. lntercultlural Open Unive;sity, ,

3, ' giilft!;:\r::gﬁ%'rﬂnk N., Newspaper Economics and Mmage:ﬁeﬁt. Ankur Publishing

. if:iou:c; ECSW Pbr?rlttilg;ics of Management. National Publishing Flouse, New Delb,

‘;‘. ﬁaél%’ w RS, HIereT QAR I TSR

6 o, gzg;:a m TR~ W sﬁ? T, IW&T Ryt
el S, AT |

TR R SR, AR 0wy, WA R e s, s
b ’ IMC 304 Contemporary Medin 'li:chnologiels . .
’ Unit-1 o
: H : . = w i
Emergence of New Media Technologies- :;wgﬁx.t,mw:;is\ﬁt 1,,\:‘.: a(a‘,::;o E
- i i ile lism; Mobile as Mass ol
On line Journalism, Mobile journalism; !
t\:'it:er, Whatsup and other soctal iy, Bwaie wiedgs of HTM

{
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o comlont mnmagement system
Unit-10 .

 Digital storylelling: ‘Tools of rultimedia journalists; learn to report, write an

produce in o mauner (bt Is appropriate for ontine media; Feature writing for
onllae meding Story Iden, development and news updates; Podcast and Webcast
Unit-1T1 i ’
Open sourco Journaliswi Responding to the audience, Annotative reporting,
Citdze n Journulists, Probiew of verification, accuracy and faimess, Use of blogs,
twouts, cle, [or story gengration and development, Protecting copyright
Sugpesied vending: , .
I Nustty, Sliynm, Assesshug the State of Web Journalisin, Authors Press, New
Dethl, 2002 : JH
2 Chnfipvauthy, Jagdish, Nel, Medin and the Mass Communication. Authors
(ess, New Dellil, 2004 n .
UH 3l gresn, Gopal, Muss Media nnd Information Revolution. Isha Books, New
Delll, 2004 it ' ; | &9
1. Meaan, Narsyonn, ‘The Conmunication Revolution, National Book Trust
‘ Paviik 1.V, Medin B the Digiinl Age. Columbia University Press
0, Nesyspuper and augnzing miticles about New Medisa .
JMC S Edistlenl Methaods and Tools in Communication Research
Unit- I’ -
Sintlstios: Meanlog, Muaclion nud plice of Statistics in communication research;
Mensurcments Menuing, levels of nieasucenient; Data Processing: Classification,
fabulation anel coding, - o

L=

Unit- 11 '
Deseriplive Statisties: Mensures of Central Tendency (Mean, Median- and
Mode): Mensures of Dispersion (Index of Qualilutive Variation, Quartilc
Devintlon, Standmd Deyintion and Coefficient of Variation),

Unit- LIL

Correlntion: Charneteristies of Correlation, Measures of Correlation (Carl

Pearson, Speaning ni Concurrent Method), lypothesis testing of means
s proportions for lnge and small samples; Nonparumetric tests, Chi-square
Test.Uso of SI'SS 1o Daln nnalyses :
Suggested Readingys ‘

[y Align Ram (2001) Reseacch Methods, Jaipur: Ruwat ["alilieations

"2 Allen Miko (2008) Quantitative Reseacch in Commuuication, USA: Sage

Putstlentlons. :

S Metilgon, Q, & Huston, C. L. (2008, 2nd edition, Paperback) Cormunication

(Lesenteh Methoug, Oxford University Press, ‘

A, Reluid Joln €, (2006) Communication Reseurch Statistics. New Delhi: Sage
abifentiong, K ;

5 WHitinet. 10, mid Joseph R. Dominick (2006) Mass Medin Resenrch: Processes,
Appronclios nid Applications, India Edition: Cengnge Lenming,

6, Wioneh 1.8, of al, (2009, Indian Edition) Quantitative Rescarch Methods for

Conmnnientlon, New Delhd: Oxt'oi-d'Uﬁivcrsity 1'css,

i , ! -~
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JMC 402 Public Relations and Corporate Communications

Unit- 1 5

- Public Relations and Corporate Comnwmnication- concept and scope, publicity,

propaganda, advertising, an‘f_i sales prototion, PR and public alfairs; Public
Relations: Definition, objectives; brief history of public relations in India, Structure
of PR and Corporate communication in State, Public and Private Sectots

Unid- 11 W :
Tools and technigues of PR atd Corporale communieation- corporate identity

" and reputation, media pfanning und sclection for PR and corporate

communication, Publics in corporale communication and PR, financial publics,
opinion makers, lobbying, campaign plinming, corporate communication résearch,
qualities of PR personnel. ‘o : #,

: Yuit- 111 ' : ;

Crisis management- PR & cotpdraie communication’in damage control, crisis
management, use of medix in times of crisis, third sector initiative

Bthical issues of Public Relalions nnd Corporate Communication- standards
and Code of Ethics, professionnl prganizations and councils ™ - -

" Suggested Readings:

1. Cutlip, Scott M, and Alten 11, Conter, Eftective Public Relations. Prentice-Hall,
New Jersey. e C G .
% Sahai, Baldeo, Public Relatlons, Standing Conference of Public Enterprises,
New Delhi. 1 E
e Broom, Glen and Davld Doyzler, Using Research in Public Relations. Prentice-
Iall, New Jorsey. g ' a
A, Osley, Harold, The Principles of Public Refations. Kogan Page, l.ondon.

Basu, Auil, Public Relations: Problems and Prospects. Space Age Publications,

New Dolhi, :

6. Fonul, .M, Pahille Relndfons $it batlis, Naya Prakash, Caleutta,

7 Meliter 1.8, Hnaclhook of Poblte Relations, Allied Publishers, New Dethi,

3. Sengutin, Sullesh, Manugmenl of Public Relations & Communication, Vikas
[Mublishing House, Now Detlil, ' ) :

; [3nek, Som, Practical fubtie Relstons, Universal Book Stall, New Delhi,

10, Jothwaney, Jnisiil No Puplle Retotlons : Concepts, Steategies, Sterling Publishers
v 1, Mow Dellil

L Phwwl, gl Proad, Radyn Sackac aue Jansarpark. Makhanlal Chaturvedi

HUTITITEY
12, alrskm (i Vishwavidynlaya, Hlopol,

13, MRhl), et gl yjaen, i, SrTaR : Rigr T 2EER, RERRY -

RY vl i il
RLY Gt .\dm'drhlug and Marketing
Unfts 1 '
Concepl, fingliony, elaasilluntlon & types, evolution of advertising, ndvertising
in the aa ot plolwdlenthar, gdvertladng nod its impact on society with speclal
veference to (bl v s woinan, mdveeiising nad consumerisni, standards and
ethics tn milverllalig, ai(agale wlverilstng, importance of self regulation in

rored -




