MAHARSHI DAYANAND SARASWATI UNIVERSITY, AJMER

SYLLABUS

SCHEME OF EXAMINATION AND COURSES OF STUDY

FACULTY OF MANAGEMENT STUDIES

Master of Business Administration (MBA)
MBA-I, MBA-II
2009—10 I UHTdl(w.e.f)

21 2013—14
FHe™ e JAT<adlr faeafcana=r, 3was




—

-
1

- Change in Statutes/Ordinances/Rules/Regulations/
Syllabus and Books may, from time to time, be
made by amendment or remaking, and a candidate

shall, except in so far as the University determines |

otherwise comply with any change that applies to

years he has not completed at the time of]}

change.The decision taken by the Academic

Council shall be final. |

r

N

1. I99-9HY T H{MYT a1 g4 Fmior 2 gfifrem)
rveae / Pt / fafreml / areawel o g §
e foan < wear €, qen forht oft it @
BT ! WA BT S o Tereaferemera 3 st=yem
THR Q37 G T4 &) oK o Y 59w %
T = rgEwA B R A fEn 9 R witeg
B for&t T fuig arfsam g

[
~

© MAHARSHI DAYANAND SARASWATI UNIVERSITY, AIMER

a.

M.D.S.U. Syllabus/M.B.A./ 3

Master of Business Administration (MBA)
Ordinance for MBA programme
Programme of Study: 2009-11
Objective
MBA programme of Maharshi Dayanand Saraswati University, Ajmer shall
be a two year programme designed to create middle level managers for the
corporate. MBA graduates shall also be available for placement with small
and mid sized firms as functional experts. The MBA level education should
also prepare learner to take up self employment in a chosen area of expertise.
Programme ' ‘
MBA programme is designed as a four semester programme spread over
a two year period.
Eligibility
Candidate seeking admission to MBA programme shall have passed
graduation in any faculty from the any University Grants Commission
(UGC) recognized University in India or abroad recognized equivalent
thereto in any discipline (Science. Arts or Commerce) with at least 50%
marks (45% for SC/ST/OBC) marks in aggregate
Candidates who have appeared or arc going to appear in graduation final
year examination may apply for admission to MBA programme for the

" coming academic session. Admission of such candidates shall remain

provisional until the specified date of that year, and if s/he fails to submit
her/his marks sheet showing that s/he has passed graduation examination .
with at least 50% marks, in aggregate, her/his admission shall stand
cancelled.

Admission _

Admission procedure to MBA programme shall be determined by relevant
authorities/ university, '

Course structure

Each semester shall have seven courses. Each course is worth 35-40
hours on instruction and equal hours of self study.

M.B.A. Examination
(Semester Examination Scheme)

Regulation-22

Fligibility
4. Candidate sceking admission to MBA programme shall have passed
graduation in any faculty from any University Grants Commission
(UGC) recognized University in India or abroad recognized
cquivalent thereto in any discipline (Science, Arts or Commerce)
with at least 50% marks (45% for SC/ST/OBC) in aggregate

—
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b. Ca_!ldidates who have appeared or are going to appear in graduatior
final year examination may apply for admission to MBA programm;
for the coming academic session. Admission of such candidates
shall remain provisional until the specified date of that vear, and if s/
he fails to submit her/his marks sheet showing that shl:/he has
passed graduation examination with at least 50% marks. in a peregate
her/his admission shall stand canceiled. ’

. The final decision regarding the cligibility and/or the admission
process would as per the Rajasthan State Government designated
body/University (RMAT or otherwise as decided by the authority)

There shall be a total of 28 Papers, 7 in each Semester. Each paper sh.ali

carry a total of 100 marks of which there shall be 50 marks for term end
e?;ammation and 50 marks for internal examination except in the cases of
vIva-voce exams. where it would be 100 marks (mba 207 & mba 407)
Term end examination shall comprise of seven questions covering entire
syllab.us of the course, student will have a choice of answering any five
C]UCSIIOI‘IS: Paper setter may choose to give a case study equivah;.nt 10
lw.'o questions. In that case the student in addition to solving case stud
j.\:lll have to answer any three from a total of five questions asked ’
he medium of instruction will exclusively be in English and studé:nt has
?o answer all the question papers in the prescribed course in English only
inboth internal and external examinations, - }
Al t.hc_ end of second semester, all students will have to undergo Suminer
Training of continuous period of 45 working days excluding holidays/
Sund_ay with an industrial, business or service organization by taking u
a pro_u;.cl: Training Report evaluation shall be done as follows 50 marki
for tral_mng project report to be evaluated by external examiner based
upon viva-voce, 30 marks for internal evaluation, 25 of which would be
based on student presentation before the faculty members of the
Dep-aljtment and the other 25 marks to be given based upon the Summer
Tra?mng Project Report submitted by the student
Pro;ect. §tudy would be based upon a topic of relevance under the
supervision of one of the designated faculty members in writing-on issue
of _g?ntemporary relevance. This is full term effort and the Head will aliocate
the students to the faculty available in the ﬂepamnent. 50 marks are tobe
evaluated by supervisor ar.d 50 marks by the external examiner durin
termend. :
The viva-voce examination will be held at the end to second semester of
Part-1 and also at the end of fourth semester of Part-I1. This shalt be

viit,

ix,

xi.

xii,
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evaluated for 100 marks by a panel of one external expert. one internal
expert and the Head of the concerned Department/ institute.
In order to pass a semester a student shall have to scorea minimum of 40
95 marks in each course both in internal and external examination
separately and also a minimum of 50% marks in aggregate in remaining
papers except ATKT (Allowed To Keep Terns) papers.
A student will be Allowed To Keep Terms (ATKT) to nest semester if he/
she obtains a minimum of 30% marks in aggregate excluding ATKT papers
and fails in not more than two courscs. In a semester examination a student
can hold at most four ATKT at any point of time. Whenever a students
appears at an ATKT examination he/she will do so according to the syllabus
at that time and fulilis the requircments of the course enforced at that
fime.
Candidates reappeating at an examination in a subsequent year shali be
examined in accordance with the scheme and syllabi in force and shatl be
entitled to the award of a degree of the year in which they clear the last
failing / unclear paper. ¥
A student shall be required to successfully complete the programme within
a continuous span of four vears from the date of admission. During this
period if there is any ATKT in any course/s, the same has to be passed
with a maximum of three chances within a span of four years from the date
of admission. '
A student shall be eligible for the award of MBA degree only if he/ she
fulfill the following conditions: (a) Passes all the four semesters as laid
down in the syllabus as well as all the viva-voce examination and also
secures minimum prescribed pass marks in the Surmer Training Project
and Project Study, (b) Fulfills all other requirements prescribed by the
competent authority from time to time for satisfactory completion of each
course of study in each of the two years. (¢) Division of marks shall be
awarded on the basis of aggregate marks obtained in all the papers
prescribed for all the four semesters examinations as follows:

Passed with I Division Aggregale marks taken together of the Part-]
and Part-11 of MBA examinations should be
60% and above,

Aggregate marks taken together of the Part-I
and Part-1I of MBA examinations should be
more than 50% and above and less than 60%.

Passed with IT Division
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Year1
Semester 1 Papers Marks
E P
101 Management Concepts Xt;)mal Intfsiomdl
102 Accounting for Management 50 30
103 Managerial Economics 30 50
10;_1 Statistics for Management ' 50 50
103 Organ‘isalion Behaviour & Managerial Skills 50 50
106 Quantitative Techniques for Management 30 30
107 gomputers applications for Management 50 50
otal
Semester 11 Papers Marks700
' E:
201 Marketing Management “‘?Omal Intg()mal
202 Financial Management ‘50 30
203 Human Resource Management ‘50 iO
24 Production and Operations Management 50 ;'10
205  Business Environment 50 50
206 Rescarch Methodology for Business
207 Viva-Voce 1%% »

- Total . 0l
Year 2 0
Semester I11 Papers Marks
301  Elective 1 Extﬁeomal Illtgomal
302 Elective2 50 50
203 Elective3 50 50
304  Elective 4 50 30
305  Elective 5 50 50

306  Elective 6 50 (|
307 ;r)ainin g Project Report & Viva-voce 50 50
tal
Semester IV Papers Marl:go
| - ‘ : External Int
401  Business Policy and Strategic Management ) !;Omal
40.2. Management Information System 30 50
403 Internationai Business Management ) 30 50
40&} Project Management 30 30
405 Entreprencurship and Small Business Management 50 X
406 Project Study 50 30
407 Viva-Voce 100
Total 0t
Grand Total ey

Course structure for MBA programme

2800

M.D.S.U. Syllabus /M. B.A./ T

. Programme Structure

mba 101 Management Concepts
Objective  This course will introduce the learner to the fundamentals of

business management. _
Unit 1 Nature, meaning and significance of management; Managerial
processes, functions. skills, and roles in organisation.
Unit 2 Overview of functions of planning, organising, staffing,
Unit 3 Directing and controlling, social responsibility and management

ethics.
Suggested Stoner, Freeman and Gilbert Jr: (2002). Management. Prentice
Readings Hall of India, New Delhi. _
Certo, Samuel (2003), Modern Management. Pearson Education,

New Dethi.

mba 102 Accounting for Management _

Objective  To familiarise learner with the principles and techniques of
accounting and using financiat and accounting information for
managerial decision making. : . j

Unit 1 Concepts, importance, scope of financial and management
accounting, Concepts and conventions of Accounting, Brief
outline of Journalising, posting and trial balance.

Unit 2 Trading, Profit and Loss Account, Balance Sheet, Adjustments on
final accounts, Ratio analysis, Cash flow and fund flow analysts.

Unit 3 Marginal costing, Standard costing and variance analysis; -
Budgeting and budgetary control. _ -

Suggested Maheshwari, S.N. (2001). Management Accounting and Financial

Readings  Control. Sultan Chand and Sons, New Delhi. )
Bhattacharya, S.K. and Dearden, J. (1996). Accounting for
Management: Texts and Cases. Vikas Publishing, New Delhi.

mba 103 Managerial Economics . N -

Objective  The objective of this course is to acquaint the participants with
concepts and techniques used in Economics an_d enable t_hem to
apply this knowledge in business decision-making. _

Unit1 Nature of business decision-making, Introduction to Managerial
Economics, Theory of Demand and supply. demand forecasting;
Flasticity of demand, supply & advertising, their types, influencing

factors. .
Unit 2 Production and Cost - returns to scale, cost carves, Market

Structure — Perfect competition, Imperfect Competition, Monopoty,

Oligopoly _
Unit 3 Macro Economics - Introduction to GNP and GDP, Inflation,

Unemployment, Balance of Payments, Economic growt_h
Supgested  Varshney, R.L. and Maheshwari K.L. (2000). Managg.nal
Rewdings  Economics. 11/e, Sultan Chand and Sons,.New Delhi.

Adhikary, M. (2000). Business Economics. Excel Books, New

Delhi.
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mba 104 Statistics for Management

Objective

Unit 1

Unit 2

Unit 3

Suggested
Readings

mba 105
Ohjective
Unit 1
Unit 2
Unit 3

Suggested
Readings

mba 106
Objective

Unit 1

This course shall acquaint the stadents witl '
tecluuqueslused in Statistics and cnable [}11;2? t%ogce;;? td]?d
knoxjvlnge in busiiiess decision-making. PPy TS
Stat;sl'l_cs; _Charaqteristics, functions, limitations and scope:
stanstu:g in business management; Data collection aliu:i
presentation, frequency distribution and analysis, measure of
central tendency and dispersion, correlation and reéression

Basic co 1 e
S s Ay L
eslimatioz{_ g distribution of means and proportions,
NewDelhi. gement. Prentice Hall of India,
Igril\ilglé}ﬂils' Statistics for M:'magemerit. Vikas Publishing House,
S P Gupta, Statistics, Sultan Chand, New Delhi

Oljganisatio_n Behaviour and Managerial Skills
g‘él;isnggurse will introduce the learner to the fundamentals of
$ management and nature and impo indivi

?nd group behaviour. poriance of individuzl

ntroduction to individual behaviour, | i ) i

CL . learning, person

perception; Interpersonal and group processes &P A
Group_ bel}awour; theories of motivation and leadership; culture
organisational change and development o ’
Eﬂ"dectlve communication skills2 process of communication, barriers
and galeways in communication, Individual and group
cmgmumcgtmn. Oral communication- presentation of reports,
reading skills, creauvily, group discussion skills, public speakiné
inc: lizegotlatzon‘ Written communication

uthans, ¥ . Organisati i enti ' \
Luth A rganisation Behaviour. Prentice Hall of India, New
Robbi isati i
Dell;?nns, S. Organisational Behaviour. Pearson Education, New
Pearse, C Glenn ete. Business Com, icati inci

se, C . munications: Prin -

Applications, Prentice Hall of India, New Delhi. “iplesand

Ch ) s o
NDaturvedl& Chaturvedi, Business Communication, Pearsorn Edy. \

%qantitative Techniques for Management

us course will introduce the learner to t

quantitative analyas o0 the fundamentals of
Need and importance of quantitative tools for decision making for

“management; Linear programming problem- graphical and simplex

method, sensitivity analysis, introducti integ
, S€ 1) X ction to integer and goal
programming: Assignment and transportation prob,l%ms. g

Unit2

Unit3

Suggested
Readings

mba 107
Objective

Unit1

Unit 2

Unit3

Suggested
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Decision theory; replacement models- individual and group
replacement problems: elementary quening theory: game theory:
sequencing. .

Markov Analysis; Monte Carlo simulation: Network techniques-
PERT and CPM, crashing;

Render, B. and Stair, R.M. (2002). Quantitative Analysis for
Management, Prentice Hall of India, New Delhi.

Kapoor, V.K. (2000). Operations Research. Sultan Chand, New Delhi,

Computers Applications for Management
This course will introduce the learner to the fundamentals of
Computers. o
Introduction to computers- characteristics. evolution, generation,
classification, architecture, primary ang secondary mermory. input
and output devices, Computer program- developing a program,
algorithm, flowchart, pseudo code, debugging, documentation,
Software Development Process, Personal Computers in Business.
Computer languages, computer softwares, operating system, Data
communication and networking, LAN, WAN, Internet basics,
Intranet, Multimedia, File organisation and database fundamentals.
PC-Software Packages - An Introduction Disk Operating System
and Windows; Text Processing Software. Introduction 1o a
spreadsheet software; Creation of spreadshect applications;
Range, Formulas, Functions, Data Base Functions in spreadshect,;
Graphics on Spreadsheet. Presentation Graphics - Creating a
Presentation ona PC, SPSS :
Readings Burch, J. and Grudnitski G Information Systems:
Theory and Practice. 3thed., New York, John Wiley.

David, V. Foundations of Business Systewns. Fort Worth, Dryden, 1992,
Eliason, A. L. On-line Business Computer Applications. 2nd ed., Chicago,

Science Research Associates.

Estrada, S. Connecting to the Internet. Sebastopol. C A, O'Reilly, 1993,
PK Sinha, Computer Fundamentals,

- Semester 11

mba 201 Marketing Management

Objective
Unit 1
Unit 2

linit3

Supgested

Readings

This course shall introduce the learner to the basic marketing
concepts, functions; market environment and decision variables.
Role and importance of marketing in business; meaning, definition,
and basic concepts of marketing; meaning and concept of
consumer behaviour, buying decision process.

Market segmentation, targeting and positioning; marketing
rescarch; competitive advantage and strategic positioning.
Product management; pricing and distribution; comumunication
and promotion; marketing of services.

Kotler, P, Marketing Management. Prentice Hall of India, New
Delhi.

Ramaswamy, V.S, and Namakumari, 8. Marketing Management,
Planning and Control-Afacmillan India Ltd., New Delhi.
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ml?a 202 Financial Management
Objective  The objective of this course is to acquaint student with the broad
On framework of financial decision making in a business organisation
nit 1 Einapcx_al Mana;gegl\?ut: Meaning, scope and objectives Profit
aximisation v/s Wealth Maximisation, Functi ,
Unit2 %ari?germ anorganisation. - Tunctions of finance
i orking Capital Management: Meaning, Determinant i
: : s, Ove '
of Components of Working Capital, Capital Structure and Optii:;llflg
Uni Capgtai Structm_"e, Theory of Capital Structure.
nit3 Capital Budgeting: Concept, Techniques, Cost of Capital: Debt
Preferred Stock and Equity, Dividend Policy, Capital Market:
q o I(’:Ema(xly Market and Stock Market. ' '
uggeste andra, P. Financial M i
Resieed S , anagement. 7ata McGraw Hill, New
Bhattacharya, Financial Accounting for Busi
Prentice Hall of India, New Delhi. & usiness Managers
Pandey, LM., Finance: A Management Guide f i
¥, : or Mana
Company Funds and Profits. Prentice Hall of India, New De%ll:il.g

mba 203 Human Resource Management
Objective  The objective of this course is to sensitize students to the various

flacgls of managing people and to create an understanding of
various policies and practices of human resource management

Unit 1 Concept, meaning and importance of human resources
i management; Corporate objectives and human resource planning;
nit2 Process of human resource planning- job analysis, job descrip{i011’

and specifications; ' ion; i i ini
s dplliﬁf?ﬁ"f‘"“i,}”a‘? crmployesrecords and e

and %grgggn;?cgee Ecii;;?;il;lzﬁ?t:a?;éga;zﬁc?er;cﬁié;?;‘ﬁgaggg
Suggested gll?g:ﬁizglg;natri;’;imurce Mana ] '
Resings Moot gement. Prentice Hall of India,

ﬁgaﬂ:};g‘;g; g;flllqn;‘::fn])r:ﬁ?il.lrces and Personnel Management.

mt?a 2.04 Production and Operations Management

Objective  To familiarise leamer with the concept of operations management
Learner must be able to assimilate the techniques of managin -

] operations that include production planning and contro} &

Unit 1 Roie of operations management in business: Operations étrategv'

types of production systems; plant location and layout; new
) product development; managing processes; ’

Unit 2 Production planning and controi- forecasting,; routing. scheduling,
cxpediting; aggregate planning; master scheduling, MRP; PPC in
job shop, batch production, mass production and projects;

] Inventory control- quantity control and selective control: |

Unit 3 Quality control; housekeeping and maintenance: work study-

fi;:rtll:od sgd)lz apd wgrk measurement; Contempor;irv issue- JI%“
nanufacturing, Concu ineeri imisec ion
et g2 ITent, engineering, optimised production

M.D.S.U. Syllabus/M.B.A./ 11

Suggested Adan EE and Ebert RJ (6¢). Production and Operations
Readings Management. PFJ. New Delhi.
Amarine Harold T manufacturinf Organisations and
Management. PHI, New Jersey
Dilworth, James B. Operations Management: Design, Planning
and Control for Manufacturing & Services. Singapore, McGraw
Hill, 1992.
Moore, FG and Hendrick, T E. Production / Operations
Management. Homewood, Hllinois, Richard D. Irwin, 1992.

mba 205 Business Environment :

Objective To develop the ability to analyse the competitive business
environment, to understand governiment policies and current
issues.

Unit 1 Nature and significance of business environment, macro
environment, political- legal, economic, social, technological,
Economic role of government . ‘

Unif 2 Business and government policies: Fiscal policy, Monetary policy,
industrial policy, policy for small scale sector, NRI investment,
industrial sickness

Unit3 Business and Law, main provisions for Companies Act, MRTF,
FEMA, Consumer Protection Act (CPA), Role and functions of
SEBL

Suggested Cherunilam F. Business and Government. Himalaya Publishing

Readings House, New Delhi. ]
Ashwatthappa K. , Himalaya Publishing House, New Delhi
Mishra and Puri. Business Environment. Himalaya Publishing

House, New Delhi.

mba 206 Research Methodology for Business

Objective  To familiarise learner with the principles and techniques of
accounting and using financial and accounting information for
managerial decision making.

Unit 1 Definition, importance and types of business research, nature and
scope of research methodology; Problem Formulation and
Statement of Research Objectives, research process, research
designs - Exploratory, Descriptive and Experimental Research
Designs

lnit2 Methods of Data Collection - Observational and Survey Methods;
Questionnaire Design Attitude Measurement Techniques;
Administration of Surveys; Sample Design;; measurement and
scaling, primary and secondary data collection methods.

tnit 3 Data analysis; measures of central tendency and dispersion,
correlation and regression, probability distribution (Binomial,
Poisson. Normal), sampling distribution, hypothesis testing, non
parametric tests

Suggested  Schindler and Cooper, Business Research methods, TALH, New

Rendingy  Delhi
CR Kothari, Research Methodology,
Remenyi, Williams, Money and Swartz, Doing Rescarch in
Rusincss and Managemnt, , Sage Publications . New Delhi

.
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K R Sharma. Busi ‘ :
House, New Dell?ismess Research methods. National Publishing

mba 207 Viva-Voce

For the term end viva-voce i

a- candidate shall be evaluate
marks by a panel of one external expert. one internal expe?t fgdltgo
Head of the concerned Department/ Institute. ' ’

Semester 111

The students will be inform. i

! : ¢d about the electives being off;
gﬁ lt]llfc Dbgg)]gisru}]ent/_?i%mw at the commencement of thi r4:igsecl):ngsrtf:"':cri

- of ava ity of i ' iliti
e tlability of infrastructural facilities and faculty
QOutof six electives, the stud, i i .
of st , ents can pick electives from two
glxélgl.i‘lfsfs}}i 1(1:a11 choose four electives from major area ar%(liotli\?;
1 minor '

clectives area being offered by the Department/

Marketing Electives

gnl?a 30IM  Brand Management-
bjective [1;11:: ;)tbjgctntfe of thisdcourse is 10 impart in-depth knowledge to
udents regarding the theory and i
Management. The objective of thi o Spart ity
d . § course is to im T~
Iénomedge to the students regarding the theory an%agr:;tizpﬂ}
Unit 1 rand Manggement. o °
ni I[fgggrstgndl r:igI ldBrands - Brand Hierarchy, Brand Personality, Brand
_ e, Brand Identity. Brand Positioning: B ity:
Unit 2 Value addition from B i o
G randing - Brand-customer Relati i
Brand Loyalty and Customer Lo : g Braade, s
1 Loy alty, Managing Brands;
Creation, Brand E i e onhoy prand
o Por nd &xtensions, Brand-product Relationships, Brand
ni Brand Assessment throu
: gh Research - Brand Identity iti
{:l;r;? égrc;:éif;e}rs;:na lity Asigesmnent and Change; Brand Ré?lt;?zseigggj
spects of Brands; Branding in Different :
Suggested }(ilﬁt()ﬂl;g Industrial, Retail and Service & in Different Sectors.
reste aker, David, A, M: i ity. New ¢
il ; David, A. Managing Brand Equity. New York, Free Press,

Kapferer, J N. Strategic Bran o
Pre:‘. . 1992, Strategic Brand Management. New York, Free

Murphy. r i
1 9;1(1)‘]) y,John A. Brand Strategy. Cambridge, The Director Books.

Steward, P. Building Brands Di
tewar . Br rectly. London, Afac) i/
,U ])shd\‘v,_Lyhh B. Building Board Identity: ASil'ategy}oi’:u}:zzgs.
lSl':I ; B.?i?éi market place. New Jork, Jol¥Wiley. 1995
n [l " Gy .
Dubr gupta Brand Positioning, 7ata AMcGraw Hill, New
?)lbl?fct?OZN{" Sales and Distribution Management -
jective ] ;;ecggt;pc‘):ﬁigi té}rl: g)a{)efru 1is_ todacquaint the student with the
oncepls 1 fielpiul 1 developing a sound sal
distribution policy and in organising and managing satlu;s:st'cill'l(j:feI

Unit 1
{nit 2

Unit 3

Sgggested
Readings

M.D.S.U. Syllabus /M.B.A./ 13

and marketing channels
Nature and Scope of Sales Management: Sefting and Formulating

Personal Selling Objectives: Recruiting and Selecting Sales
Personnel: Developing and Conducting Sales Training
Programumes; Designing and Administering Compensation Plans;

Supervision of Salesmen. Motivating Sales Personnel. Sales
Meetings and Sales Contests; Designing Territories and Allocating
Sales Efforts: Objectives and Quotas for Sales Personmnel;
Developing and Managing Sales Evaluation Programme: Sales
Control and Cost Analysis. .
An Overview of Marketing Channels, their Structute. Functions
and Relationships: Channel Intermediaries - Wholesaling and
Retailing; Logistics of Distribution; Channel Planning,
Organisational Patterns in Matketing Channels; Managing
Marketing Channels; Marketing Channel Policics and Legal
Issucs, Information System and Channel Management: Assessing
Performance of Marketing Channels; International Marketing
Channels.
Anderson, R. Professional Sales Management., Englewood Cliffs,
New Jersey, Prentice Hall Inc., 1992.
Anderson, R. Professional Personal Selting. Englewood Cliffs.
New
Jersey, Prentice Hall Inc.. 1991.
Buskirk, R H and Stanton, W J. Management of Sales Force.:
Homewood Illinois. Richard D. Trwin, 1983.
Daltrymple, D J. Sales Management: Concepts and Cases. New
York, John Wiley, 1989,
Johnson, E M etc. Sales Management: Concepts, Practices and
Cases. New York, McGraw Hill, 1986.
Stanton, William J etc. Management of a Sales Force. Chicago,
Irwin, 1995.
Cundiff, Stiil, R R and Govoni. Sales Management, Englewood
Cliffs. New Jersey, Prentice Hall Inc., 1988,

niba 303M  Global Marketing Management

Objective

tnil 1

Uit 2

tnit 3

The basic objective of this coutse is to acquaint the students with
environmental, procedural, institutional and decisional aspects of
international marketing.

The globalization imperative. global marketing environment
economic, financial, cultural, political and legal environmient
Development of competitive marketing strategy — global marketing
research, global segmentation & positioning. global marketing
strategies, identification of markets, global market entry straicgies,
global sourcing straiegics

Gilobal Product Policy. International Product Life Cycle, global
promotion strategy. global Pricing Strategy and Distribution
Strategy. various Forms of International Business

suppested  International Marketing Srinivasan PHI New Delhi
ntermational Marketing 2¢ Fayerweather  PHI, Now Delhi
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International Marketing: Analysis & Strategy 3e
New Delhi

Bhattacharya, B. Export Marketing: Strategies for Success..
Clobal Business Press. New Delhi :
mba 304M  Marketing of Services

The purpose of this paper is to acquaint the student with the
Igoncepts which are helpful in organizing and managing scrvice
irms.

Unit 1 Naturc of scrvice cconomy; characteristics of services;
classification of services; service quality; consumer behaviour:
Scgmentation and targeting;

Unit 2 Services marketing triangle; implications for marketing mix;
marketing mix for services- product, place, price. promotion, people.
process and physical evidence

Unit 3 Strategic options for services- marketing strategies; globalization
of services, small services: Introduction to CRM

Suggested References :

Readings  Balaji, B.: Services Marketing and Management. $ Chand angdd

) Company Lid., New Delhi ,
Zcithaml, Valarie A, and Bitner Mary Jo: Services Marketid,
IrwindfeGraw-Hill, NY _
}Jove;l\?;k, Christopher: Services Marketing, 4/e. Prentice Hall
He., |
Kurtz, David L. and Clow, Kenneth E.: Services Marketing, John
IWiley & Sons, NY

Payne, Adrian: Essential of Service Marketing, Prentice Hall,

Onkvisit & Shaw PHI

NJ
mba305M CONSUMER BEHAVIOR
Unit 1 Studying consumer behavior, Environmental influence on

consumer behaviour i.e. Culture, subculture, social class. social
group, family, Personal influence

Unit 2 Individual determinants of consumer behaviour - Personality and
self concept, motivation and involvement, attitudes, Consumer
motives

Unit 3 Consumer satisfaction concept, consumer delight, Consumer

0bjectjous, Consumer decision-making process, Consumer
behaviour and marketing strategy, Consumerism

Suggested David Louden & Della Bitta, Consumer Behaviour
Readings

mba 306 M RETAIL MARKETING

Unit1 Retailing - Definition - Significance and Importance Indian Vs.
Global scenario - Types of Retailing Store Retailing - Non-store
Retailing - Types of retailers, Retail loc3tion - Factors affecting
retail location decision - Site selection - Factors affecting site
selection - Steps in selecting site - Location based retail strategies;
store design ~ Store layout - Types of lavouts - Factors affecting
store layout - Retailing image mix - Store Facade

Unit 2 Store administration - Floor space management Space mix -
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‘ i i di s - service -
ing store inventories and displays - Customer s v
léldgnMagilrI:gretailing - Cashiering process - Managing 1n storg
romotions and events; Merchandising - Introd_uc%_x_on alll1
geﬁnition - Steps in merchandise planning - Merchandise yel;'arcdz
- Buying process - Category management manufacturer’s bran
ivate label brands - r
Unit3 I\{:ialji?zupply chain management - Definition Integrat;:d Suligh
" chain planning - Vendor Development - }(Eglulck Rgi%c;rtl;z \Iéxlfg;l gg
ing - Floor Ready Merchandise - Electroni xchang
grlénbill? foding -Managing reverse logt snscs, Retag mlaunuéltlggggﬁ
, i ) od -
- chandisc based - Store based - Service bas eps
plawlllfll;ng - Retail conununication mix - Sales promotion - Adh e_ll'lllsm%r
Public relations - Personal selling. New trends in retailing
Franchising in retailing Role of IT in retailing
Suggested Retail Management - Gibson Vedamani
Readings Retailing Management - Levy & Weitz b
Retail Marketing Managesment - I%aw:l:ll Gilbert
tailing Management - Swapna Pradhan
Egtail I\/%anagement - Ron Hasty & James Reardon
The Art of Retailing - A.J.Lamba N
Retail Marketing Managemfént - Sucflagna Pradhan
iling Management - W.Steward have ‘
%gigliling Managgement - Analysis, Planning & Control - David

Walters
1307 M MARKETING RESEARCH .
In;nll)ifl 130 Introduction to Market Research Types of Research - Basic &

' jectiv & Limitations of
ied, Nature, Scope, Objectives, Importance _
1?412)1[;11::9 !Research; Sources and collectlpn of Marketing Datz&
Secondary data - Advantages & Limitations, Sources - Govt.
Non Govt. Primary Data - Advantages & Limitations, Sourc:esi
Methods of Collection Primary Data - Obsct:r;(a‘:écr)&eﬁ?:}épﬁ;{r)ﬂgt
Interview, Telephonic Interview, Internet In  Markel
i dership survey, Retail Stor
Research Techniques. National read Y Adveriisins
it, Consumer Panels, Test Marketing, Research i
gggll;ug!s Marketing Audit, Data Base Marketing, Focus Group
Interviews. ) ]
it2 ling, Questionnaire & Scaling Techniques.
ont? ls’?gllagbiligty%md Non Probability %an}plmg, Ezgng)élirl% m;él;ﬁcrg,
le Design. Questionnaire design and dr .
tseill?rllaiques likg Nominal, Ordinal, Interval, Ratio, Perceptual Map,
Semantic Differential. Likert, Rating 1.:8{1, RankllngPSr%;}]:Cst. Sgit;}r)lt;; ?g
lementation of Marketing Research P .
%rllllfllllljating Market Research Projects, One project for consumer
durables and one for non durables to be discussed. ¢ above
Unit 3 Illustrations/cases o be discussed for following toplps_o af ¢
" mentioned chapters. Data collection methods, test mlzla]rglcéu:ige s?grll
interviews, internet interviewing. sa > de ;
° g;g;?i)onnairc construction, scaling techniques. Apphca;/llonkof
Marketing Research. Product Research, Price Research, Marke
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o i Relationshi keting in Mass markets
i i Buver seller relationships. Relationship marke: 1 S,
Eeg1nent Research, Promotion Research, Consumer Behavior Unit2 rggtionship marketir{)g and marketing strategy; Relationship
S ‘?Seafc.h.. Reserohn Rt i marketing and distribution channels. S
Rl::gg‘i:;tgesd %mﬁegng Eéesearclll %\ RI\/E;imlaImJ Majumdar Unit3 Role of Informat.on Technology in building, maintaining ang
Marketing Rescaron s MY K clkar i i ips: Customer profitability design an
]I:/I/Iarlﬁetmg%esearchby MV Kuikarni grr::fl;;ti:;ng relationships; Customer p £y
arketing Rescarch by DM Sarawte. . y o « of Relationshi
in, isi Sugges dish Sheth, Atul Parvatiyar, Handbook of Relationship
Morieting Reaaciing Decisions by Paul Green, Donald Tull. ?(l:thfr:;id ﬁgrketing Richard Batterley , Leading Through Relationship

Marketing Research-Rajendra Nargundkar (Tata Mc)

mba 308 M INTEGRATED MARKETING

Marketing . _ ‘
S. Shajahan, Relationship Marketing-

COMMUNICATION Jagdish Seth,Atul Parvatiyar, G Shainesh, Customer relationship
Unit 1 Integrated marketing communication - components, plan, and value Management
of understanding promotional p, in the coﬁext of 11313rl;eting mix mba 310 M INDUSTRIAL MARKETING
(I 9); The comununication process Understanding the consumer, Unit 1 The Industrial Marketing System - Participants, Channels, Nature
Consumer segmentation. Demo graphic/ psychographics of Industrial Marketing - Industrial Marketing Vs. Consumer
segientation, SEC classification; Promotion opportunity analysis Marketing - Economics of Industrial demand ~ The Rescllers
- Market analysis and segmentation, sctting up communication market, Understanding Industrial Market - Organizational
i Objecwes and budget Custon{ers. Buyers’ strengths, Negotiation Skills, Government

Unit2 Campa_lgn Management - advertising positioning statement: Agencies o ) '
Advertising design, appeals, message, strategy and its execution Unit 2 Classifying Industrial Products - Nature of Industrial buying -
framework, DAGMAR.; Media types and media selection, Media Interpersonal dynamics of Industrial buying; Strategic Planning
buying, space & time marketing, reach and frequency; Ethics and Process in Industrial Marketing Segmenting, targeting and

. social responsibility in marketing communication. positioning industrial products _

Unit 3 Trade promotion and Consumer promotion - Types, Planning for' Unit3 Channel Structure for Industrial Products - Formulating channel
sales promotion programme. - Push & pail strategies; Database strategy - Channel Logistics; Price determinants for industrial
and direct marketing programs, Internet marketing - E-com and its products - Price Decision Analysis; Industrial Marketing in the
incentive; Evaluating marketing communication programs international environment
Message evaluation, reorganization test eic, Public Relations and Supgested Industrial Marketing - Hill, Alexander, Cross
sponsorship programs - PR department and its functions Readings  Industrial Marketing - Analysis, Planning and Control - Reeder,
integrating PR with IMC process. ’ Brierty, Roeder

Suggested  Integrated Advertising, Promotions and Marketing Comsmunication [ndustrial Marketing - Hawaldar

Readings by Kenneth down & Donald Bach PHI, 2002 KETING
Promotions and Integrated Marketing Communications by Richard mba 311 M ONLINE -MAR _ et
Semantic, TL, 2002 Unit 1 Marketing on the net: conceptual foundation of net marketing,

Advertiging and Promotions by Belch and Belch, TM GH,2001
Otto Kllipner’s Advertising procedure— The prentice hail

market opportunity, managing in the ¢ commerce world. Business
models B2B, B2C, and C2C.

Advertising, sales and pr i - Hi fahi Unit 2 Understanding internet consumer: B2C internct marketing;

house ¢ A1¢ promotion met - Himalayan publishing . shopping agents and consumer behaviour, internet marketing

Advertising - frank Jerkins - Prentice Hall communication; B2B_intemet marketing N _

Advertising and Promotion - An Integrated Marketing tinig Customer relationship development, Developing and 1111)aém§c1€r:1g

%ommunications Perspective _ Tate McGraw Hill. effective \Eell\)/iltcif,t'(lusts(:;ggg;er_gﬁ? and support in web space.
ontemporary advertising = William Fares- [rwin/ M  hi Suppested  Chaston, E Marketing > VL

series. N cGraw hill Keadings  Paul S Richardson, Internet Marketing, TMI

Advertising Management - Rajiv Batra, John G Myers David Aak
David Ogilvy, Ogilvy on advertising T “

mba 309 M RELATIONSHIP MARKETING

Unit 1

Conc_eptua! foundatio_n of Relationship Marketing, evolution of
reIatl_onsh;p marketing, its significance in Indian context;
Relationship marketing of Services V's. Relationship marketing in

Mary Lou Roberts, Internet Marke:ting, ™I
Thomas Eisenmann, Internet Business Models, TMI

I'inance Electives

nthan JOLF

Investment and Portfolio Management

Ohjective  The objective of this course is to impart knowledge to students
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regarding the theory and practice of Security 81
Unit1 %nvestment Decision Making Process. Wity Analysis and
Uni uvestment: Meaning. Principles and Avenues. Operati
; , . tions of
qulan Stock _Market; New Issue Market; \z’aluatioinheories gf
Unic2 glxeﬁ aMnd Variable Income Securitics.
ni tock Market Analysis - Fundamental and Technical Appr
. oach
I}Ej‘ﬁi{le?t Market Theory; Recent Developments in the Indi}:lljjl Stock
arke
Unit 3 Portfolio Managernent: Meanin : '
[ ent: g, Importance, Markowitz Theo
Capital Asset Pricing Model, Arbitrage Pricing Theor?f[,
Suggest 4 gc;ﬂ_i:[mctl;n g ;ﬁiment frontier and optimum portfolio .
este ing, Frederic, Investment. Engl i enti
Resdings T o ooer glewood Cliffs, Prentice Hall
Bhalla, V K. Investment Management: Security A, i
’ H naly
Pprtfollo Management., 9" ed, S?C]?and. New Delyhi Aysisand
FISChE]:, Donald E. and Jordan, Ronald J. Security Analvsis and
Portfolio Management. 6th ed, Prentice Hall o fJania, New Delhi

mba 302F Management Control Systems
Objective  The main objective of the course is to appraise the students the
about the concept of management control system as well as its
] role in efficient management of public system
Unit 1 Management Control: Concept, Nature, Purpose and Importance
Impact of Inadequate Conirols, Management Control Process,
. Requirement of effective Control System. ’
Unit2 ’_pres of Control, Overview of Management Control Techniques
Le. Budgetary Control, Standard Costing, Financial Ratio Analysis,
Internal Audit, Performance Budgeting, Zero base budgeting
Performance Planning and Budgetary System, Statistical Qualit\;
' Control, PERT, CPM, Responsibility Accounting, ’
Unit3 Inforination needs in the Management Control Process Measures
of Perfonna_nce, Key variables and Evaluation of Pefformance
Control of important functions and Activities, Managemeni
Reporting System, Strategic Planning and Management Control
Suggested Anthony, RN and Govindrajan V. Management Control Systems
Readings %”‘ ed.. Taraporevala, Chicago, Irwin, 1993. ) '
mmanuel, C and Otley D. Accounting for )
Iéondon, Nostrand Rein31101d, 1985, lorManagement Cantrol
hosh, P K and Gupta, G S. is
Delhs et o I Cost Analysis and Control. New
Glynn, J J. Value for Money: Auditing i
Prontico il e 1958 one? Auditing in Public Sector. London,
Hersey, P and Blanchard, H B. Management of Organizati
Behaviour: Utilising H ' 5 oot
pra g A g Human Rcsou_rcesu New Delhi, Prentice Hall
Maciariello, J A and Kirby C J. Managemen ;
Englewood Cliffs, New Jersey, PrenticegHaII nfc?oigtﬁ l System.

mba 303 ¥ Management of Financial Institutions
Objective  The wnain objective of this course is to help students to learn the

Uinit {

Uinil 2

: Umt 3

Supprested
Readings
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various financial services and their role in the overall financial
sysiem, .

Financial Institution: Meaning, Nature, Role of Financial
Institutions. Types of Financial Institution: Kinds of Money
Market and Capital Market Institutions, Challenges before Financial
Institution in India.

Management of Commercial Banks in India: Overview of
Commercial banks in India, Corporate Governance in banks,
Liquidity Management. Management of Deposits. Management
of Loans and Asset-Liability Management in Commercial Banks.
Non Performing Asscts in Banks. .
Management of Development Banks & Investment Institutions:
Overview of Development Banks and Investment Instilutions in
India, Resource Planning, Resource Mobilisation and Project
Evaluation by Development Banks in India.

Bhalla, V K. Management of Financial Services. .4rmol, New
Delhi, 2001 .

Bhalla, V K And Dilbag, Singh. International Financial Centres.
Anmol, New Delhi, 1997,

Ennew,C, Trevor Watkins & Mike Wright: Marketing of
Financial Services, Heiremann Professional Pub., 1990

mba 304 F Financial Decisions Analysis
Objective The basic objective of this course is to impart an intensive

Unit1

Unit2

Unit3

Suggested
Readings

knowledge about the use of managerial techniques in specificd
financial decision making areas.

Basic Concepts in Decision Making: Product Costing, behaviour
characteristics of costs, Forecasting using Historical data, Least
square method of Regression Analysis, Predictive quality of
Regression line, Relevant cost concept in Decision making:
Qualitative factors in Decision Making, Relevancy of Information.

Operation Research in Decision Making: Lincar Programming,
Sensitivity Analysis, Queing Theory, Decision Tree Analysis,
Simulation Technique, Replacement Decisions,

Capital Expenditure Decision Under Conditions of Risk and
Uncertainty; Cost-volume-profit Analysis under Conditions of
Uncertainty; Leasing Vs. Borrowing Decisions. Mergers and
Acquisitions, Takeover code.

Bhalla, V K. Financial Management and Policy. 2 ed., New Delhi,
Anmol, Delhi, 1998.

Bierman, Harold. Lease Vs. Buy Decision. Englewood Cliffs, New
Jersey, Prentice Hall Inc., 1982.

Fogler H and Ganpathy Financial Econometrics. Englewood Cliffs,
New Jerscy. Prentice Hall Inc., 1982,

Levy, H and Sarnat H. Capital Investment and Financial Decision.
Englewood Cliffs, New Jersey, Prentice Hall Inc., 1982.

Van Horne, James C. Financial Management and Policy.
Englewood Cliffs, New Jersey, Prentice Hall of India, 1997.
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mba 30SF Management of Financial Services

Objective The main objective of this course is to help students to learn the
various financial services and their role in the overall financial
system. .

Unit1 Financial Services: Conceptual Framework, Meaning.
Classification, Scope, Characteristics of Users of Financial Services,
Providers of Financial Services, Challenges facing the Financial
Services _

Unit2 Financial Services and Trade in financial Services, Faciors affecting
access to Financial Services, Financial Services and Valne
Addition, Innovative Financial Services. Financial Service Market
and Instruments: Credit ‘

Unit 3 An Overview of types of non-bank financial Services, Banking

Services for Common man: Financial Inclusion, Security Credit _

Rating, Venture Capital, Credit Cards.
Suggested Bhalla, V K. Management of Financial Services. Anmol, New
Readings Delhi, 2001 _ )
Bhalla, V K And Dilbag, Singh. International Financial Centres.
New Delhi, Anmol, 1997,
Ennew,C, Trevor Watkins & Mike Wright: Marketing of
Financial
Services, Heinemann Professional Pub.,1990
Gordan and K.Natrajan Emerging Scenario of Financial Services,
Himalaya Publishing House, 1997
Meiden, Arthur Brennet M. Option Pricing: Theory &
Applications. Toronto. Lexington Books, 1983
Kim, Suk and Kim, Seung. Global Corporate Finance: Text and
Cases. 2nd ed., Miami Florida, Kolb, 1993.

mba 306F: WORKING CAPITALMANAGEMENT

Objective  The objective of the course is to acquaint the students with the
importance of the working capital and the techniques used for
effective working capital management.

Unit 1 Working Capital management: Meaning, Concept, Importance,
Levels of Working Capital Investinent, Working Capital Policies,
Cash Management Systems. _ _ o

Unit 2 Managing Corporate Liquidity and Financial Flexibility:

' Determining the optimum levels of Cash Balance- Baumol Model,

Beranek Model, Miller-Orr Model, Stone Model, Rccc:v_able
Management —Determining the Appropriate Receivable Policy.

Unit 3 Inventory Management: Kinds of Inventories, Benefits and Costs
of Holding Inventories, Inventory Management and Valuation,
Inventory Control Models, Short-term financing, Programming
Working Capital Management.

Suggested Bhalla, VK. Working Capital Management: Text and Cases, 4% ed.,

Readings  Delhi, Ammol. 2001 . _
Hampton J.J. and C.L. Wagner Working Capital Management, John
Wiley &Sons, 1989
Mannes, T.S. and J.T. Zietiow Short -term Financial Management,

w
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West Pub. Co.., 1993

Scherr. F.C. Modern Working Capital Management, Prenticc
Hall, 1989 :

Suth, Keith V. and GW. Gallinger Readings on Short-term Financial
Managemert, 3rd ed. West Pub.Co..1988

mba 307F: INTERNATIONAL FINANCIAL

Objective

Unit 1

Unit 2

Unit3

Suggested
Readings

MANAGEMENT

The objective of this paper is to give students an overall view of
the international financial system and how multinational
corporations operate.

International Financial management: An Overview, International
Financial System and Capital Flows, European Monetary System,
Foreign Exchange Market.

Managing Short Term Assets and Liabilities: Working Capital
Management, Financing of International Trade, Instruments of
the International Money Market, Euro currency Market.
Managing Long Term Assets and Liabilities: Multinational Capital
Budgeting. International Long term Financing, Cost of Capital
and Capital Structure of the Multinational Firm, International
Mergers, Acquisitions and Divestures.

Abdullah, FA. Financial Management for the Multinational Firm.
Englewood Cliffs, New Jersey, Prentice Hall Inc. ., 1987,

Bhalla, VK. International Financial Management.2"ed,,New Delhi,

. Anmol. 2061,

Buckley, Adrian. Multinational Finance. New York, Prentice Hall
Inc, 1996. )

Kim. Suk and Kim, Seung. Global Corporate Finance: Text and
Cascs. 2nd ed. Miami Florida, Kolb, 1993,

Shapiro, Alan C. Multinational Financial Management, New Delhi,
Prentice Hall 01 India, 1995,

mba 308F: CORPORATE TAXATION

Objective

Unit 1

Unit2

Unit 3

The objective of the course is to acquaint the participant with the
unplications of tax structure and’ Corporate profit planning in
operational as well as strategic terms.

Basic Concepts of Income Tax., Residential status of a Company,
Computation of Income under Different Heads of Income, Set off
and Carry forward of Losses. Deductions and Exemptions in
Additional Tax on Undistributed Profits. Companies Profit Surtax
Act, Computation of Tax Liability.

Meaning and Scope of Tax Planning and Location of Undertakin g,
Type of Activity, Ownership Pattern, Tax Planning Regarding
Dividends Policy, Issue of Bonus Shares, Inter Corporate
Dividends and Transfers, Tax Planning Relating to Amalgamation
and Merger of Companies.

Tax Considerations in respect of Specific Managerial Decision like
Make or Buy, Own or Lease, Close or Continue, Sale in Domestic
Markets or Exports; Replacements and Capital Budgeting
Decisions. etc, Tax Planning in respect of Managerial
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Suggested
Readings

6.

Remuneration, Foreign Collaborations and Joint Ventures,
Implications of Avoidance of Double Taxation Agreements.
Ahuja. G K & Gupta, Ravl Systematic Approach to Income Tax.
Allahabad. Bharat Law House. 1999.

Iyengar. A C. Sampat Law of Income Tax. Allahabad. Bharat Law
House, 1981,

Kanga. ] Band Palkhivala, N A. Income Tax. Bombay, VOL.1-3.
N.M. Tripathi.

Ranina. H P. Corporate Taxation: A Handbook. 2nd ed.. New Delhi,
Oriental Law House, 1983.

Singhania, VK. Direct Taxes: Law and Practice. Delhi, Taxman,
1991,

Srinivas, E A, Handbook of Corporate Tax Planning. New Delhi,
Tata McGraw Hill, 1986.

mba 309F; FINANCIAL DERIVATIVES

Objective

Unit 1
Unit 2
Unit3

Suggested
Readings

The objective of this course is to give an in depth knowledge of
the functioning of derivative securitics market.

Derivatives: Meaning, Concept, Forward Contracts, Future
Contracts, Other Derivative Securities, Types of Traders, Futures
Markets and the use of Futures for Hedgmg

Forward and Futures Prices, Interest Rate Futures, Swaps, Options
Markets, Properties of Stock Option Prices, Trading Strategies
Involving Options, Black-Scholes Option Model, Binomial Model.
Options on Stock Indires, Currencies and Futures Contracts,
General Approach to Pricing Derivatives Securitics, Intercst Rate
Derivative Securities, Derivatives Market in "ndia.

Bhatla, V K. Investment Management.; Security analysis and
Portfolio Management, New Delhi, S. Chand, 2001.

Financial Derivatives, Delhi,S.Chand, 2001 3. Brennet, M. Option
Pricing: Theory & Applications. Toronto, Lexington Books, 1993.

Cox, John C and Rubinstein, Mark Options Markets. Englewood

Cliffs, New Jersey, Prentice Hall Inc., 1983.

Huang, Stanley S C and Randall, Maury R. Investment Analysis
and Management. London, Allyn and Bacon, 1987,

Hull. John C. Options, Futures and Other Derivative Securities.
2nd ed. New Delhi, Prentice Hall of India, 1996.

Sharpe, William F. etc. Investment. New Delhi, Prentice Hall of
India, 1997.

310F: INTERNATIONALACCOUNTING

Objective

Unit 1

Unit2

The objective of this course is to acquaint the students with the
accounting needs of international financial markets and to analyse
the accounting measurement and reposting issues unique te
multinational business transactions.

International Dimensions of Accounting - Conceptual
Development and Comparative Development Patterns, Currency
Transactions, Financial Accounting among countries and
International economic linkages.

Managing International Information Systems, International

Jr——
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Perspective on Inflation Accounting, Financial Reporting and
Disclosure., Analysing Foreign Financial Statements.

Unit 3 Financial Management of Multinational Entities, Transfer Pricing
and International Accounting - International Standards and
Multinational Cerporations.

Suggeste(l Readings

Arpon, Jeffrey § and Radebaugh. Lee H. International
Accounting and Multinational Enterprises. New York, John Wiley, 1985,
2, Choi, Frederick D § and Mueller Gerhard G International Accounting.
Englewood Cliffs, New Jerscy, Prentice Hall Inc., 1984.
3. Evans, Thomas G International Accounting & Reporting. London,
MacMillan, 1985.

b

Gray, S J. International Accounting and Transnational Decisions. London,

Butterworth, 1983.

e WA

Holzer, H Peter. International Accounting. New York, Harper & Row, 1984,
Prodhan, Simal. Multinational Accounting. London, Croom-Helm, 1986,
Rathore, Shirln. International Accounting. Englewood Cliffs, New Jersey,

Prentice Hall Inc., 1996.
Human Resource Management Electives
mba 301H Human Resource Development

Unit 1
Unit 2

Unit 3

Suggested
Readings

Objective

Introduction to HRD - Concepts, Goals, Challenges; HRD system
and strategies, HRD Climate;

Designing HRD Systems: Developmcnt system; Carcer system,;
Employee counseling. coaching and mentoring

HRD for Workers; HRD Intervention. HRD Approaches for coping
with Organisational Changes; Case Studies of HRD in Indian
Organizations.

T Deb , HRD Theory and Practice, Ane Books, New Delhi

Dayal, Ishwar. Successful Applications of HRD. New Concepts,
New Delhi,

];)eellﬁ*iizl, Ishwar. Designing HRD Systems. New Concepts, New
Kghli, Uddesh & Sinha, Dharni P. HRD - Global Challences &
Strategies in 2000 A.D. | ISTD, New Delhi -

The main objective of this course is to help students to learn the
needs and methods of human resource development in an
organization.

mba 302H : Management Training And Development

Objective

Unit 1

Unit 2

Unit3

The purpose of this paper is to provide an in-depth understanding
of the role of Training in the HRD, and to enable the course
participants to manage the Training systems and processes.
Training Process - an Overview; Role, Responsibilities and
Challenges to Training Managers, Organization and Management
of Training Function methods of training and development
Learning and training, Identification of training needs and Action
Research

Planning, Designing and conducting training and development
programme, , ¢valuation of training and development programines,



24 /M.D.S.U. Syllubus/ M.B.A,

Training and Developiment in India.
Suggested TDeb, Training and Development, Ane Books, New Dethi
Readings Beunet, Roger ed. Improving Training Effectiveness. Aldershot,

Gower

Buckley R & Caple, Jim. The Theory & Practice of Training.
London, Kogan & Page

Lynton, R Pareek, U. Training for Development. 2nd ed. New
Detlhi, Vistaar

Pepper, Allan D. Managing the Training and Development
Function. Aldershot, Gower.

Rae, L. How to Measure Training Effectiveness. Aldershot, Gower
Reid, M A. etc. Training Interventions: Managing Employee
Development. London, IPM

mba303H Industrial Relations and Legislations

Objective  The main objective of this course is to help students to learn the
multidimensional complexities of trade unions.

Unit 1 Industrial Relations Perspectives; Indugtrial Relations and The

Emerging Socio-economic Scenario; Industrial Relations and the

State; Legal Framework of Industrial Relations;;

Unit 2 Role and Future of Trade Unions; Trade Union and the Employee;
Trade Union and The Management, Discipline and Grievance
Management; Negotiation and Collective Settlements;

Unit3 Participative Management and Go-ownership; Productive
Bargaining and Gain Sharing” Employee Empowerment and Quality
Management; Industrial Relations and Technological Change.

Suggested Kochan, T.A. & Katz Henry. Collective Bargaining and Industrial

Readings Relations. Hornewood, 1linois,

Papola, TS & Rodgers, G. Labour Institutions and Economic
Development in India. Geneva, Lo

Rarnaswamy, E A. The Rayoen Spinners The Strategic
Management of Industrial Relations. Oxford University Press,
New Delhi

mba 304H Human Resource Planning
Objective  The main objective of this course is to help students to learn the
. needs and methods of human resource planning in an organization.

Unit1 Macro Level Manpower Planning and Labour Market Analysis;
Organisational Human Resource Planning; Stock Taking; Work
Force Flow Mapping; Age and Grade Distribution Mapping:

Unit 2 Models and Techniques of Manpower Demand and Supply
Forecastling; Behavioural Factors in Human Rgsource Pianning -
Wastage Analysis; Retention; Redeployment and Exit Strategies,
Carcer Management and Carcer Planning, Performance Planning;
Potentials Appraisal and Carecr Development;

Unit 3 HRD Climate; Culture; OWL and Management of Change, TOM
and HRD Strategies; HRD in Strategic Organisations; Human
Resource Information System, Human Resource Valuation and
Accounting.

Suggested Dayal, Ishwar. Successful Applications of HRD, New

Readings
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Concepts New Delhi

Dayal, Ishwar. Designing HRD Systems. New Concepls New

Delhi. : ‘
Kohli, Uddesh & Sinha, Dharni P. HRD - Global Chailences &

Strategies in 2000 A.D., ISTD, New Delhi.

mba 305H Organisation structure and Development

Cbjective

Unit 1
Unit2
Unit3

Suggested
Readings

The main objective of this course is to help students gain an
understanding of need and process of organization structure and
development.

Organizational structure and development, meaning and definition,
OD in perspective, assumptions and values in OD

Operational component of OD, Characteristics and foundation of
QD process

OD Interventions, structural and comprehensive intervention.
French and Bell. Organisational Development. PHI , New Delhi
Chris Arygis. Management and Organization Development: The
Path from XA to YB. TAJH, New Delhi.

mba 306H Organizational Change and Intervention Strategies

Objective

Unit 1
Unit 2

Unit3

Suggested
Readings

The objective of this paper is to preparc students as organizational
change facilitators using the knowledge and techniques of
behavioural science.

Organization Change - an Overview; Approaches to Problem
Diagnosis .

Some Major Techniques of Planned Change; Steps in OD, General
OD Competencies, OD Skills -

Organization Change - an Overview: Approaches to Problem
Diagnosis;, Designing Interventions - Intcrpersonal, Team,
Intergroup and System; Evaluation of OD, Ethics of OD
Professional, Future of OD.

Abad, Ahmad. etc. Developing Effective Organization. New Delhi,
Sri Ram Centre for Industriat Relations, 1980.

De Nitish. Alternative Designs of Human Organizations. London,
Sage, 1988.

French, W H. and Bell, CH, Organisation Development. New Delhi,
Prentice Hall of India, 1991.

French, W L.. etc. Organization Development Theory, Practice
and Research. 3rd ed. New Delhi, Universal Book Stall, 1990.
Harvey, D ¥. and Brown, D R. An Experiential Approach to
Organization Development. Englewood Cliffs, New Jersey, Prentice
Hall Inc., 1990.

" Huse, FE. and Cummings, T G. Organization, Development and

Change. 3rd ed. New York, West, 1985.
Sinha, Dharani, P. ctc. Consultanis and Consulting Styles. New
Delhi, Vision, 1982.

mba 307H Counselling Skills For Managers

Objective

To develop basic skills among students to independently handle
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Unit 1

Unit 2

Unit 3

a wide range of emplovee counselin
A g and performance ¢ i
gmergel_lce.and Gromh of Counseling Services; Apprc:;llclzsffé;ntgd
oun_seh{lg, Counselmg Proces_s - Beginning, Developing and

Counselor’s Attitude and Skills of C i
. ' ! ounseling; Assessing Client’
Proble{ns, Selectgng Counseling Strategies%md Intew%x%fr? o
s(".‘har}g]mg Bbelhawour through Counseling; 0
pecial Problems in Counseling: Applicétion i
2l Px 15 1n ' : of Co
Organizational Situations with a F, ocus on Performance gg;ilgglﬁl;o

Suggested Cormer, LS. and Hackney, H. The Professional Counsefor’s

Readings

Unit 2

Unit3

Suggested
Readingy

gﬁfﬁfifuxde to Helping. Englewood Cliffs, New J; ersey, Prentice
Maclennan, N igel, Councelling for Managers. Aldershot Grover,
Moursund, J. The Process of Counseling and Therapyﬂ 2nd ed.
Englewood Cliffs, New Jersey, Prentice Halj Inc. ' “
gh:lnlro, CA,etc. C‘ounse.:]ing: A Skills Appr'oacljl. Methuen

eddy, Michael, Counseling at Work., British Psychological S’ociety

gbtajning Commitiment
ctermination of inter and Intra-ind i
q iti ~ihqustry Compen
SD):g;;:llltsﬁ%hlsd Intt:r&al a_Iz‘ld External Equity 1yn Com%enss;ggrr:
- Unaerstanding Tools Used i Designing 1 i
Implementing Comnpensation Pa ompenss i ng and
: ckages; Compensation Deg;
goz" Speglﬁc Type of Human Resources like Compensation of Cllinz
xecutives, Senior Managers, R&D Staff, etc.; °
Hﬁgc;s;?;cgi;n% Dxff?f.tent CI‘omponents of Comfnensation Packages
v Deneiits. Incentives and Retirement Plapg:
SCompe;nsanon Prathces of Multinational Corporationsli:;zsci
trategic Compensation Systems; Statutory Provisions Governin

Armstrong, Michel and Murlis, Helen. R .
» s . Reward :
I];Igi‘ldsoSOkI_,Of Salgzy Administration, London chinggﬁinem. A
< ) i
gh‘ 'trglesE’- 1\/?;;? R. Wage and Salaty Administration, London,
apernan, George, Employees Share Ownershi i
. . New Y
Ifjage Hart, Robert A, Economics of Non-nge Ii‘;bgg? Iéog?n
ondon, George Aller and Unwin, o5
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Hendorson, Richard Compensation Management.- Rewording
Performance. 6th ed. Englewood CIiffs, Prentice Hall inc.

Micton, Rock. Handbook of Wage and Salarv Administration

Information Technology Management Electives
mba 3011 Management Support Systems

Objective

Unit1

Unit 2

Unit3

Suggested
Readings

This course has been designed to develop an understanding of
the concepts and application of Information Technology based
Management Support Systems.
Overview of CBIS Applications; Decision Making Concepts - A
Need for Decision Support; Decision Modeling Exercises; Role of
ecision Support Systems in Business: Modeling in Decision
Support; Spread Sheet Software Systems as DSS Tool
Development of Planning Models in Various Functional Areas;
Introduction to Integrated Financial Planning System for Financial
Modeling, Group Decision Support Systems: Use of DSS
Technology for Marketing, Finance, Production and HRM.
Modeling of Multi-objective and Analytic Hierarchy Process.
Artficial Intelligence; Need and Application, Al Based Systens;
Fuzzy Knowledge in RuleBased Systems; Expert System Shells;
Working on an Expert Systemn Shell; Development of a Expert
System Model for a Functional Area. PROLOG - A Tool for Al
Programming. Executive Information Systems and their
Applications.

Davis, Michael W. Decision Support. Englewood Cliffs, New
Jersey, Prentice Hall Inc., 1988.

Jayashankar, R. Decision Support Systems. New Delhi, Tata
McGraw Hill, 1989 . :
Patterson, Dan W, Introduction to Artificial Intelligence and Expert
Systems. Englewood Cliffs, New Jersey, Prentice Hall Inc., 1990.
Roiph, Paul. How to choose and Use an Executive Information
System. New Delhi, Viva Books. §

Sprague, Ralph H. Decision Support for Management. Englewood
Clifls, New Jersey, Prentice Hall Inc., 1995,

Turban, E. Decision Support & Expert Systems. 2nded., New
York, MacMillan, 1990.

Bratke, Ivan. Prelog: Programming for Artificial Intelligence,
2nded. California, Addison-Wesley, 1990,

mba 3021 Business Process Re-engineering
Objective  This course has been designed to develop an appreciation of

Unit1

Unit 2

process view of business and redesign thereof. The participants
would be able to develop an understanding of the use of
Information Technology for process redesign,

Conceptual Foundation of Business Process Re-engincering; Role
of Information Technology in BPR; Process Improvement and
Process Redesign

Process Identification and Mapping; Role/Activity Diagrams;
Process Visioning and Benchmarking. Business Process

Improvement
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Unit 3

Suggested
Readings

Business Process Redesign: Man Management for BPR
Implementation:

Re-organizing People and Managing Change, BPR Experiences in
Indian Industry

Carr, D K and Johansson, H J. Best Practices in Re-engineering.
New York, McGraw Hill, 1995,

Champy, James. Re-Enginecring Management: The Mandate for

New Leadership. London, Harper Collins, 1993,
Couison-Thomas, C, Business Process Re-engineering: Myth
& Reality. London, Kogan Page, 1994,

Davenport, T H. Process Innovation: Re-engineering Work
through Information Technology. Boston, Harvard Business
School Press, 1993,

Hammer, Michael. Re-engineerin g the Corporation: A Menifesto
for Business Revolution. London, Nicholas Brealey. 1993,
Jayaraman, M S. etc. Business Process Re-engineering. New
Delhi. Tata Mc-Graw Hill, 1994,

Pepppard, J and Rowland P. The Essence of Business Process
Re-Engineering. New York, Prentice Hall Inc.. 1995,

mba 3031 System Analysis and Design

Ohbjective

Unit 1

Enic2

Unit 3

Suggested

This course is aimed at developing an appreciation of Analysis
and Design of computer based commercial data processing
systems,

Overview of Systems Analysis and Design; Software applications
today- the changing scenarios- Introduction to different
methodologies and Structured System Analysis- Problem
identification- requirement analysis: tools and techniques-
feasibility analysis- Operational, Technical and Economical
Feasibility—details of SDLC approach, Business Systems
Concept-, Systems Development Life Cycle; Project Selection:
Feasibility Study.

Tools for Analysis and Design of Business Systems:;
Methodologies Available; Need for Structured Techniques;
Structured Technigques Available. System Requirement
Specification and Analysis; Data Flow Diagrams-, Data
Dictionaries: Process QOrganisation and Intersections; Decision
Analysis; Decision Trees and Tables; Expansion, Explosion and
Normalization. Detailed Design; Modulation; Module
Specification; File Design

Data Base Design.System Control and Quality Assurance;
Docnmentation Tools; Testing Techniques Available; Svstem
Controls and Audit Trails; System Administration and Training;
Conversion and Operations Plan. Hardware and Software Selection;
Hardware Acquisition: Benchmarking, Vendor Selection, Operating
System Selection, Language Processors, Performance and
Acceptance Testing Criteria. Managing Data Processing in an
Organisation; Data Processing Setup; Project Management
Techniques for Managing Software Projects

Awad. Elias M. Systems Analysis and Design. 2" ed., New Delhi,

b

Readings
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Prentice Hall of India, 1990,

Coad, Peter and Edward, Yourdon, Object-Oriented Anatysis. 2
ed.. Englewoed CIff, New Jersey. Yourclon Press. 1991,
Hawryszkiewyez, I T. Introduction to Systems Analysis and
Design. 2™ed., New Delhi, Prentice Hall of India, 1991.
Marco,T.D. Structurted Analysis & System Specification, New
Delhi, Yourclon Press, 1989

Rajaraman, V. Analysis and Design of Information Systems. New
Delhi, Prentice Hall of India. 1991,

Van Over, David, Foundations of Business § ystems. Fort Worth,
Drvden Press, 1992, :

Whitten, J L. etc. System Analysis and Design Methods. New
Delhi, Galgotia, 1994.

mba 3041 Data Base Management Systems

Objective

Unit 1

Unit2

TUnit3

Suggested
Readings

This course has been designed to introduce the participants with
the applications of systems designed to manage the data resources
of organizations. It provides the participants an opportunity to
study the hands-on implementation of a database in corporate
environment.

Data Processing Concepts, Data Structures; File Processing and
Access Methods; Taxonomy of Data Management Systems-,
Various Data Base Management Models. Evaluation of
Comumercially Available Software Systems with Managerial
Emphasis on Tradeoffs Among Cost, Capacity, and
Responsiveness

Functions of Transaction Processes and their Communications
Interface with Databasc Management Systems; Distributed Data
Processing Systems and a Need for Database Environment for
such a System. Physical Database Structures; Normalization and
Logical Design; Query Languages for Relational Database
Management Systems

Study of a Relational Database Management Systems for
Successful Implementation of Distributed Systems Structured
Query Language. Distributed Data Base Systems; On-line Data
Bases; Object Oriented Data Bases. Managerial Issues Related to
Data Base Management; Evaluation Criteria; Performance
Analysis; Recovery Issues; Reorganisation Problems;
implementation and Maintenance Issues; Database
Administration.

Coad, Peter and Edward, Yourdon, Object-Oriented Angzlysis, 2
ed., Englewood CIff, New Jersey, Yourdon Press, 1991,
Kroenke, David M. Database Processing: Fundamentals, Design,
Implementation. 41* cd., New York, McMillan, 1992,

McFadden, Fred R and Hoffer, Jeffrey, A, Database Management,
3*ed., Redwood City, Benjamin-Cummings, 1991.

Pratt, Philip J. A Guide to SOL. Boston, Boyd and Fraser, 1990
Salemi, Joe, Client/ Server Data Bases. Emeryville, California,
Ziff-Davis Press, 1993,

~ Systems and Developers Manuals for an RDBMS such as Oracle,
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mba 307 Training Project Report & Viva voce

At the cnd of second semester, all students will have to undergo
Summer Training of continuous period of 45 working days
excluding holidays/ Sunday with an industrial, business or service
organization by taking up a project. The student has to send a
joining repori duly endorsed/ signed by the training supervisor
with official seal of the company. This report has to be sent to the
Department’s Training and Placement Officer/ Advisor by Speed
post/ Registered post positively within a week of joining for

"training.

The project shall comprise of two parts- Part one, a general
understanding of the industry and the firm and part two —a specific
real time project with the consent of both the organization and the
Department’s Training and Placement Advisor/ Officer. The
students who nndergo the training are compulsorily required to
arrange to defiver the confidential report of the training supervisor
dircctly to the Training & Placement Officer/ Advisor of the
Dcparfmcnt in a sealed envelope, in the absence of which the
student will not be allowed to report back at the Departinent and
any Summer Training Report will not be allowed to be submitfed
and no viva-voce or presentation taken. Training Report
cvaluation shall be done as following; 50 marks for training project
report to be evaluated by external examiner based upon viva-voce.
50 marks for internal evaluation, 25 of which would be based on
student presentation before the faculty members of the Department
and the other 25 marks to be given based upon the Summer
Training Project Report submilted by the student in triplicate
copies which should essentially include at least one certificate in
original by the training supervisor on company stationary along
with onc soft copy on CD/DVD before the due date as announced
by the Departiment. _ o

Dcpending upon the needs of this student training, the Head of
the Department may depute the faculty members to visit the
organizations outside Ajmer where the students may be undergoing
training to ensure the cifectiveness of training and 1o sort out any
of the training related issues on the spot, this would also be used
as an opportunity to guide the students on the spot for training/
project report.

Semester IV
mba 401 Business Policy and Strategic Management

Objective

nit 1

"nit2

This course should help learner develop understanding of process
of developing and implementing strategy. .
Nature, importance and concept of strategy: process of strategic
management; vision, mission, objectives a'nd goals; componenils
of envirorunental scanning- SWOT analysis _

Grand strategies, different types of strategies; choice of strategy
and tools for choosing the right strategy

Unit3

Suggested
Readings

mba 402
Unit1

Unit 2

Unit3

Suggested
Readings

mba 403
Objective

Unit 1

Unit2

Unit3

Suggested

mba 404
Objective

M.D.5.U. Syllabus /M.B.A. / 31

Strategy Implementation — organizational structure, management
policies. leadership implementation and rcsource allocation.
strategic appraisal

Kazmi, A. (2002). Business Pelicy and Strategic Management.
Tata Mcgraw fill. New Delhi.

Wheelen, T.L. and Hunger, J.D. (2003). Strategic Management
and Business Policy. Pearson Education, (LPE), New Dethi,

Management Information System
Introduction to Management information System: definition,
components, types. informational needs; systems concept;
application of information sysiems in business organisation;
Introduction to information system technology: hardware and
software rtcsources. database imanagement systems.
telecommunication and networking systems,
Building information sysiems: Life cycle and prototype approach;
Decision support system and enterprise information system;
information system security and control
Laudon and Laudon, Management information System, Pearson
Fducation, new Delhi
O Brain, Managemen( Information System, 7777, New Delhi
Juiswal Mittal, Management information System, Oxford, New
DBethi
Jawadekar, Management information System. Tata McGraw, New
Delhi

Internatiosal Business Management

~To help the learner in developing the ability to analyse the

competitive international business environment

International Business: An overview -~ Types of International
Business: The External Environment; The Economic and Political
Environment, The Human Cultural Environment; Influence on
Trade and Investinent Patterns; Recent World Trade and Foreign
[nvestment Trends:

Balance of Payments Accounts and Macroeconomic Management;
Theorics and Instifutions: Trade and Investment - Government
Influence on Trade Investment; Determination of Trading Partner’s
Independence, Interdependence and Dependence; World
Financial Environment Cross-national Cooperation and
Agreements; Tariff and Non-Tariff Barriers

WTO, Regional Blocks; Internatioral production;
Internationalisation of Service Firms: Operation Management in
International Firms; World Financial Environment: Foreign
Exchange Market Mechanistm;

Justin Paul, International Business. Prentice Hall India, New Delhi
Francis Cherunilam. International Business: Text & Cases 3™
ed. Prentice Hall India. New Delhi

Project Management
The objective of the course is to familiarise the learner with
management and technigues of Project Management.
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Unit 1
Unit2
Unit 3

Suggested
Readings

Concept, Characteristics and types of Project. Project Management:
Concept. Meaning. Objectives, Participants in Project
Management, Project Life Cycle.

Project Planning, Project Organisation, Project Report, Project
Design and Network Analysis: PERT. CPM, crashing, levelling
and smoothning

Soctal Cost benefit Analysis, Project Financing, Incentives and
Subsidies, Project Monitoring and Control.

Maylox, Harvey (2004), Project Management, 3/e, Pearson
Education, New Delhi,

mba 405 Entrepreneurship and Small Business Management

Ohjective

Unit1

Unit2

Unit 3

Suggested
Readings

mba 406

mba 407

This course aims at providing student an insight into the nature of
small scale industry. He will be exposed to various aspects of
establishment and 1management of a small business unit.
Concept of entrepreneurship- nature and historical evolution;
entreprencurship and economic development

Role and importance of small business; defining small business;
forms of organisation for small business Setting up a SSI;
formalities of launching a new venture; product selection; problems
of SSI '

Challenges of marketing for small busingsses; sources of funds
for small businesses; Human resource management issucs in smail
businesses; managing small busingss operations.

Arora, R and Sood, 8.K. (2003). Fundamentals of
Entrepreneurship and Small Business Management. Kalyani
Publishers, Ludhiana.

Desai, Vasant (1997). Small-Scale Industries and
Entrepreneurship. 3/re, Himalavan Publishing House, Mumbai.
Ramachandaran, K. (1993). Managing a New Business
Successfully. Global Business Press, New Delhi,

Shukla, M.B. (2003). Entrepreneurship and Small Business
Management. Kitab Mahal. New Delhi.

Project Study

Work outline Project study would be based upon a topic of
relevance under the supervision of one of the designated faculty
members in writing on issue of contemporary relevance. This is
full term effort and the Head will allocate the students to the faculty
available in the Department. 50 marks are to be evaluated by
supervisor and 50 marks by the external examiner during term end.

Viva-Voce
For the programme end viva-voce candidate shall be evaluated for
100 marks by a panel of one external expert, one internal expert
and the Head of the conéetrlned Department/ Institute

1



